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PART 1. Comments

Reviewer’'s comment

Author’s Feedback (Please correct the manuscript and highlight that
part in the manuscript. It is mandatory that authors should write
his/her feedback here)

Please write a few sentences regarding the
importance of this manuscript for the scientific
community. A minimum of 3-4 sentences may be
required for this part.

An Economic Analysis of Market Efficiency, Costs and Price Spread in Marketing of different crops will
help policy makers to understand the bottlenecks and improve the market infrastructure and achieve
market efficiency, better price for farmers and supply of commodities to consumers at reasonable price.
Efficient marketing should be such that the agri produce should reach the consumer in a good state
without damage, with less cost and the same time the producer should get maximum share in
consumer’s rupee. Given the prominence of Sorghum crop in India, the present study may be useful. It
is suggested to the author to make a review of literature on the subject and find out research gap and
clearly mention one or 2 sentences about the rationale for this study, importance/significance.

Is the title of the article suitable?
(If not please suggest an alternative title)

Title needs minor changes. Suggested title: An Economic Analysis of Market Efficiency, Costs and
Price Spread in Marketing of Sorghum produce in Bundelkhand region of Uttar Pradesh.

Is the abstract of the article comprehensive? Do
you suggest the addition (or deletion) of some
points in this section? Please write your
suggestions here.

The manuscript with reviewer's comments attached and suggested to make those corrections

Is the manuscript scientifically, correct? Please
write here.

Correct. However, author has used technical terms (for example supply chain v/s marketing channels,
marketing v/s selling/sales, efficiency v/s effectiveness, economic analysis v/s economics, production
v/s productivity, price v/s cost, etc.) loosely. For details, please refer reviewer's comments on the
manuscript.

Are the references sufficient and recent? If you
have suggestions of additional references, please
mention them in the review form.

The latest reference quoted is for 2022. By the time the paper published, it will be 2025. Hence, it is
suggested to quote few references from 2023 & 2024

Example Shivam Kumar, Dr. Sanjay Kumar, P. (2024). Study on Marketing of Jowar (Sorghum) in
Bareilly District of Uttar Pradesh. International Journal of Environment Agriculture and Biotechnology
(ISSN: 2456-1878).9(3), 151-154.10.22161/ijeab.93.17

While giving references, it is suggested to mention DOI wherever it is available

Is the language/English quality of the article
suitable for scholarly communications?

Needs improvement. Please refer reviewer's comments on the manuscript.

Optional/General comments

*Though Article is an original research Article, it has only, 2723 words including abstract. As per
General Guideline for Authors, the journal advised a length of 3000-6000 words for original research
papers. While revising the manuscript, the author may incorporate definition of some of the important
terms in the text as in other research papers (please refer Hile, et al..2013, Bhosale et al.,2011,
Ravekar et al, 2015, Venkatamana et al., 2015 etc.), with language modification
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