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 Reviewer’s comment Author’s Feedback (Please correct the manuscript and highlight that 
part in the manuscript. It is mandatory that authors should write 
his/her feedback here) 

Please write a few sentences regarding the 
importance of this manuscript for the scientific 
community. A minimum of 3-4 sentences may be 
required for this part. 
 

This article highlights the significance of brand strategy in establishing a strong market position within 
the blind box industry. It provides valuable insights into Pop Mart's success, emphasizing innovation, 
customer engagement, and emotional connections as critical marketing strategies. 

 

Is the title of the article suitable? 
(If not please suggest an alternative title) 

 

Title is fine   

Is the abstract of the article comprehensive? Do 
you suggest the addition (or deletion) of some 
points in this section? Please write your 
suggestions here. 

 

The abstract is precise and informative however some more detail could have been added.  

Is the manuscript scientifically, correct? Please 
write here. 

Yes, so far, the methodology is concerned  

Are the references sufficient and recent? If you 
have suggestions of additional references, please 
mention them in the review form. 

References are enough. Up to date  

Is the language/English quality of the article 
suitable for scholarly communications? 

 

Yes  

Optional/General comments 
 

The paper is case study type, hence the pattern followed the same.  
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