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This study seeks to provide valuable insights into the mechanisms through which digital 
marketing influences consumer decision-making, ultimately aiding businesses in refining their 
strategies to better align with the evolving preferences of the technologically empowered 
consumer. 
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appropriate? 
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Please write a few sentences regarding the scientific 
correctness of this manuscript. Why do you think that this 
manuscript is scientifically robust and technically sound? 
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1- Author had implemented the Research Process properly  
2- Justify the Research Gap with proper data analysis 
3- Literature Review and Research Objectives are relevant  
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Is the language/English quality of the article suitable for 
scholarly communications? 
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This Research Paper is good as per current trends of Digital marketing and it’s impact on 
consumer behaviour 
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