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15 1.INTRODUCTION 
16 

17 Taxesareaverysignificantsourceofstateincome,sotaxationhasalargeimpactonstate 
18 income.Taxlevieshavebecomeacrucialelementinsupportingthesustainabilityofthe 
19 country,bothinsupportingeconomicactivity,runningthegovernment,andprovidingpublic 
20 facilities.Ownersofsmallandmediumenterprises(MSMEs)areoneofthegroupsof 
21 entrepreneurswhoparticipateinpayingtaxestothegovernment.Micro,SmallandMedium 
22 Enterprises(MSMEs)areconsideredtoplayaveryimportantroleineconomicgrowthandare 
23 animportantinstrumentforreducingpovertylevelsthroughefficientdevelopmentefforts 
24 (Jansson,etal.AccordingtoNaufalin&Aldila(2020),Micro,SmallandMediumEnterprises 
25 (MSMEs) plays averysignificantroleinthegrowthofGross DomesticProduct(GDP) andin 
26 creatingjobs inIndonesia.In 2017,itcanbe seenhowsignificantthe contributionofMSMEs 
27 isinthisregard.AccordingtosourcesfromtheMinistryofCooperatives,SmallandMedium 

28 Enterprises,basedonBPSstatisticsfortheyearIn2019,thisnumberreached65.Attheend 
29 ofthatyear,therewereatotalof465,497registeredMSMEs,includingsmallandmedium 
30 businesses.Thisnumberincreasedby64percentfromthepreviousyear.Thisfigure 
31 increasedby1.98percentto194,057.ContributionofMSMEstoGrossDomesticProduct 
32 (GDP)ismuchlargerthanwhatMSMEscontributetotaxrevenues.In2017,theMinistryof 
33 CooperativesandSmallandMediumEnterprisesreportedthattheMSMEsectorhad 

34 contributedIDR7trillion.820.2826billionoraroundsixtypercent.Asmuchas90%ofthe 
35 company'stotalcontributiontoGrossDomesticProduct(GDP).Accordingtothe2017 
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36 DirectorateGeneralofTaxesreport,thecontributionofFinalPPhfromMSMEstototalPPh 
37 revenuesreached2,200.MSMEparticipationinpayingtaxesisnotcommensuratewiththe 
38 contributionofMSMEstoGDP,indicatingthatthelevelofMSMEcompliancewithtaxesisstill 
39 low.Accordingto theMinistryof Finance,theDirectorate Generalof Taxes (DJP)statedthat 
40 taxrevenuesfromMSMEsarestilllowduetoalackofknowledgeandunderstandingin 
41 calculatingtaxes.BasedoninformationobtainedfromtheDirectorateGeneralofTaxes, 
42 MinistryofFinancein2019,thecontributionofFinalPPhforMSMEstototaltaxrevenuewas 
43 onlyaround1.1%,whichwaswortharound7.5trillion.Accordingtoastudyconductedby 
44 DDTCFRA,asmanyas61%ofsmallandmediumentrepreneursdonotusethe0.5%final 
45 taxreliefduetolackofunderstandingandknowledgeregardingthismatter.Manysmall 
46 businessownersonlyknowabouttaxobligationswithouthavingadeepunderstandingof 
47 thosetaxrequirements.Manypeopleoftenfaceproblemsincalculatingtaxesbecauseofthe 
48 complexity of the regulations related to thismatter. That'swhy,there needstobe changes in 
49 taxmanagementtoimprovethequalityofservicesprovidedbytaxofficials.PTAutopedia 
50 SuksesLestariTbk(ASLC)isapubliccompanyoperatingintheautomotivesectorand 

51 focusesonsellingusedcarsviaanonlineplatform(Caroline).Theusedcardistributor 
52 company(JBAIndonesia)believesthattheirrevenuein2023willincreasesignificantlydueto 
53 anincreaseinusedcarsalestransactions.Usedcarsalesincreasedinlinewithoverallcar 
54 salesgrowthfromJanuarytoAprilthisyear,reaching339.Atotalof962unitsexperiencedan 
55 increaseof5.2%fromyeartoyearcomparedto320units.Atthesametimethepreviousyear, 
56 therewere120units.Thecompanyfeelsconfidentaboutthepotentialoftheusedcarbusiness 
57 thisyearbecausetherearemanypositivefactorsthatsupportit.Initially,areductioninoil 
58 pricesfromtheirpeakwillreduceinflationary pressuresandimproveeconomicactivity.Inthe 
59 future,itisestimatedthatariseinnewcarsalestopre-pandemiclevelscouldresultingrowth 
60 inusedcardemand. 

 

61 ProvidingtaxreliefduringthispandemiccanincreaseMSMEentrepreneurs'understandingof 
62 thetaxbenefitstheyreceivedirectly.Raisingawarenessoftaxresponsibilitiesandthebenefits 
63 thatcanbegainedfromtaxpayersisveryimportant.Withanindirectapproach,thislearning 
64 canincreaseawarenessabouthowimportantitistopaytaxes,whichinturncanincreasethe 
65 levelofcompliancewithtaxobligations.Thehopeisthatthistaxpolicywillprovide 
66 encouragementtotaxpayerstoremainstableduringthepandemicandwillalsoimprovethe 
67 welfareofthepolicy'sbeneficiaries(Padyanoor2020).ResearchconductedbyNiLuhPutu 
68 NormaDewiAbdiPradnyani,etal(2022)regardingtheImpactofTaxIncentives,Service 
69 Quality,andTaxKnowledgeonTaxpayerComplianceinSmallandMediumEnterprises 
70 (MSMEs)statesthatallofthesefactorshaveapositiveandimportantimpactoncompliance. 
71 MSMEtaxpayers.AccordingtoresearchconductedbySelindaAgustineandLeonard 
72 Pangaribuan,thereisnotenoughevidencetostatethatTaxIncentiveshaveapositiveimpact 
73 ontheleveloftaxpayercompliance.Taxpayercomplianceismeasuredbasedonthequality 
74 ofservicesprovidedbytaxofficers.Taxofficersortaxofficerswhoprovidecomprehensive 
75 andclearinformationtotaxpayerswillprovidemoreconfidencesothattheservicesprovided 
76 willmakeataxpayerunderstandmore(Subarkah,J.,&Dewi,2017).Basedonstudies 
77 conductedbyPutri,K.J,andSetiawan,P.AccordingtoresearchbyE.(2017),thereisa 
78 positivecorrelationbetweengoodservicequalityandtaxpayercompliance.Assessmentof 
79 reliability,responsiveness,assurance,empathyandphysicalevidenceinserviceshasa 
80 significantimpactontaxauthoritiesandpolicymakers.Thishasanimpactonincreasingtax 
81 revenueswhich greatlyinfluenceseconomicgrowthanddevelopment(Susuawu,Kenneth& 
82 JohnAmoh2020).TheresultsofastudyconductedbySuyantoandSiskaDamayantishow 
83 thattaxauthorities'servicesdonothaveapositiveimpactonMSMEtaxpayercompliance.If 
84 someone'sunderstandingoftaxationissufficient,itmeansthatthetaxpayerisconsidered 
85 compliant.Becausethetax collectionsystemusedinIndonesiaisaself-assessmentsystem, 
86 thetaxpayerdeterminestheamountoftaxthatmustbepaid.Statingthissituationcanbe 
87 usedtoevaluatetheactionsthatmustbetakenbytaxpayersinfulfillingtheirtaxobligations 



 
 

 
 
 

 

88 (AnggraeniandLenggono2021).Taxpayersareobligedtocarryouttaxdutiesinaccordance 
89 withtheprovisionsofapplicabletaxlaw.Therefore,taxpayersneedtohaveadequateand 
90 accuratetaxknowledge.Thegreaterthetaxpayer'sknowledgeofthetaxsystem,thethe 
91 greatertheircomplianceinpayingtaxes.AccordingtoSubarkahandMaya(2017),research 
92 showsthatknowledgeabouttaxeshasasignificantimpactonthelevelofcomplianceinpaying 
93 taxes. 

 

94 AttributiontheorywasoriginallydiscoveredbyHeiderin1958beforebeingfurtherexplained 
95 by Kelley(1972).Attribution istheprocessby which we developperceptionsaboutsomeone 
96 byobservingtheiractionsbasedoncontextorindividualtraits.Attributionsaregivenbecause 
97 ofthenaturalurgeofhumanscientiststoseekexplanationsforeverything,includingthe 
98 causesbehindotherpeople'sbehavior.However,thistendencyisnotonlyinfluencedby 
99 externalfactorssuchasthesurroundingenvironment,butcanalsobeinfluencedbyinternal 

100 factorswhicharegovernedbyindividualconsciousness.Accordingtotheconceptof 
101 attribution,aperson'sbehaviorisinfluencedbyfactorsoriginatingfromtheenvironmentand 
102 internalfactorsoftheindividual.Factorsthatoriginatefromoutsidetheindividualarecalled 
103 externalfactors,whilefactorsthatoriginatefromwithintheindividualarecalledinternal 
104 factors.Thebackgroundinthisresearchincludestaxincentivesandexternaltaxservices, 
105 whileinternalfactorsinvolvetaxknowledgewhichcaninfluencethelevelofMSMEtax 
106 compliance.RitaJhasconductedresearchthatsupportsthesefindings.Atarmawan(2020) 
107 usesattributiontheorytoexaminetheimpactofTaxpayerAwareness,TaxPenalties,andTax 
108 ServiceQualityonthelevelofindividualtaxcompliance.Theaimistofindtheelementsthat 
109 playaroleincompliantbehaviorinpayingtaxes.Ataxofficermusthaveadequateskills, 
110 knowledgeandexperienceintaxpolicy,taxadministrationandtaxregulationswhenproviding 
111 services.AccordingtoHeriyah(2020),asuperiortaxservicecanhaveapositiveimpacton 
112 taxpayersinfulfillingtheirtaxobligations.AccordingtoresearchbyAntikaetal(2020),the 
113 bettertheserviceprovidedtotaxpayers,themorelikelytheyaretocomplywithtaxobligations. 
114 Theresearchalsoconcludesthatthequalityservicesprovidedbytaxofficershaveagood 
115 impactonthelevelofcomplianceofsmallandmediumbusinessestopaytaxes.Accordingto 
116 researchconductedbyRitaJ.AccordingtothelatestresearchbyAtarwaman(2020),itwas 
117 concludedthatthequalityoftaxservicesispositivelyrelatedtotheleveloftaxcompliance. 
118 Byreferringtotheexplanationgiven,wecanmakethe followinghypothesis: 

 

119 ..H1=TaxServicesinfluenceTaxCompliance 
 

120 Thegovernmentprovidestaxincentivesaspartofitspolicytoreducethetaxburdenon 
121 citizens.Apartfromthis,applyingforincentivesissimplifiedanddisbursementisaccelerated. 
122 Thegovernmentextendedthevalidityperiodoftaxincentivesandsimplifiedthetaxreporting 
123 process(Amahetal,2021).ItishopedthatthisstepcanprovideassistancetoMSMEsin 
124 maintainingtheirbusinessesandalsoincreasetaxcompliancefromtaxpayers.Thus,the 
125 relationshipbetweentaxincentivesandtaxcomplianceisverysignificantbecausetax 

126 incentives areabletoreduce theamount oftaxthatneedstobe paid,therebyincreasingthe 
127 leveloftaxcompliance.Withasignificanttaxreduction,taxpayerswillfeelhelpedinpaying 
128 offtheirtaxobligations.BasedonastudyconductedbyRirisRotuasSitorus(2020),itwas 
129 concludedthatfiscalincentiveshaveapositiveimpactontaxcompliance.Theresultsof 
130 researchconductedbyNikAmahandhiscolleaguesin2023concludedthatprovidingtax 
131 incentiveshasapositiveimpactontheleveloftaxpayercompliance.Basedonthedescription 
132 thathasbeenpresented,itcanbeconcludedthatwecanmakethefollowing assumptions: 

 

133 .H2:Tax incentivesinfluencetaxcompliance 
 

134 Taxknowledgeinvolvestheabilityofindividualswhohavetaxobligationstounderstandtax 
135 regulations,includingthestatutorytaxratestheymustpayandthetaxbenefitsthatwillaffect 



 
 

 
 
 

 

136 theirlives.This also involves anunderstandingoftax regulations,calculationtechniquesand 
137 reportingoftaxobligations,aswellasknowledgeofthe roleandfunctionoftax.Taxservices 
138 involvetaskscarriedoutbytaxofficialstoprovideservicessuchascounseling,guidance,or 
139 consultationabouttaxationto citizens sothattheycanfulfilltheirtax obligations. Tax officers 
140 musthaveskills,abilitiesandhighstandardsinthefieldoftaxationsothatpeoplecanpay 
141 andreporttheirtaxesontimeandcomplywithtaxregulations.Thismeansthattaxofficers 
142 musthaveknowledgeabouttaxation.AstudyconductedbyTarmidi&Nurlita(2018)supports 
143 thatknowledgeabouttaxesisrelatedtobettertaxcompliance.Peoplewhohavegood 
144 knowledgeabouttaxescanbepeoplewhocomplywiththeirtaxobligations.Basedonthe 
145 explanationthathas beengiven, itcanbeconcluded thatthehypothesisthatcan bemadeis 
146 asfollows: 

 

147 .H3:Taxknowledgemoderatestheeffectoftaxservicesontaxcompliance 
 

148 Understandingtaxregulationsisverycrucialinformingacompliantattitudetowardstaxation. 
149 Howcanweexpecttaxpayerstocomplyiftheydonotunderstandtaxregulations?Byhaving 
150 agoodunderstandingoftaxes,wecanreducetheamountoftaxwehavetopaythroughgood 
151 tax planning. Sowith aminimaltaxamount,taxpayerswillbe abletofulfilltheir obligationsin 
152 payingtaxesmoresmoothly,becausetheyfeelabletomakecontributionsaccordingtotheir 
153 financialcapabilities.With better knowledgeabouttaxes,taxpayerswillbe morecompliantin 
154 payingtheirtaxes,andthiswillleadtoincreasedlevelsofcompliance.Peoplewhohave 
155 knowledgeabouttaxesandareawareoftheimportanceofpayingtaxeswillbeobedientin 
156 fulfillingtheirtaxobligations.Becausetheyalreadyunderstandhowthetaxsystemworks, 
157 theyfinallyfeelthebenefitsofhavingtopaytaxes.AccordingtoRachmawati(2019), 
158 understandingthetaxsystemhasasignificantimpact onthe levelof willingnesstocomplyin 
159 thetaxpaymentprocess.Thedeeperthetaxpayer'sunderstandingoftaxregulations,the 
160 moreawarethe taxpayerwillbe of thebenefitsofcomplying withthe obligation topaytaxes. 
161 Inthisway,itcanincreasethelevelofcomplianceinpayingtaxes.Basedonastudy 

162 conductedbyNiLuhPutuhandherteamin2020,itwasconcludedthatknowledgeabout 
163 taxescontributedpositivelytothelevelofcomplianceincomplyingwithtaxregulations.The 
164 greater aperson'sknowledge about taxes,the greaterhis desire tosend taxreturns on time, 
165 whichinturnwillincreasetaxcompliance.Knowingthevarioustaxfacilitiesthatexistis 
166 importantfortaxpayers,sothattheycanreducetheamountoftaxtheyneedtopay.By 
167 understandingtaxregulations,apersoncanreducetheamountoftaxtheyhavetopay 
168 throughthevariousincentivesavailable.Withataxburdenthatisnottooheavy,taxpayers 
169 willfeelmorehelped inpaying their taxes. Basedontheexplanation thathasbeengiven, we 
170 canmakean assumptionorhypothesisasfollows: 

 

171 .H4:Taxknowledgemoderatestheeffectoftaxincentivesontaxcompliance 
172  

173 2.METHODS 
174  
175 ThelocationofthisstudyisaroundTangerang,where secondhandcarentrepreneursarethe 
176 focusoftheresearch.Thisresearchwascarriedoutusingsurveytechniquesand 
177 questionnairesgiventousedcartradersintheTangerangarea.Thegroupsofinterestinthis 
178 researcharepeopleandsmallandmediumenterprises(MSMEs)whohavetax 
179 responsibilitiesandareinvolvedinthebusinessofsellingusedcarsintheTangerang,Banten 
180 area.Thesampleinthisresearchwasdeterminedusinganon-probabilitysamplingmethod. 
181 Thismethodwaschosentoobtainrepresentativeandreliableresults.Thisapproachtakes 
182 randomstepsinselectingparticipantswithoutregardtothenumberofpeopleinthe 
183 population.Thenon-probabilitysamplingtechniqueinvolvesasampleselectionprocess 
184 withoutprovidingequalopportunitiestoallelementsormembersofthepopulation(Sugiyono, 
185 2018).Thismeansthatnotallmembersofthepopulationhavethesameopportunitytobe 



 
 

 
 
 

 

186 selectedassamplesinresearch.Thismethoddoesnotprovideafairopportunityforeach 
187 sectiontoberepresentedintheresearchsample.AccordingtoresearchconductedbyHairet 
188 al.(2017),itisrecommendedthatthesampleaskedforresponsesreachaminimumof100 
189 respondents.Samplesizeevaluationwascarriedoutinaccordancewiththisstatement. 
190 Generally,thenumberofsamplesrequiredshouldbeatleast10timesmorethanthenumber 
191 ofindicatorstobeanalyzed.Inthissituation,weneedtohave250samplestoevaluatethe25 
192 existingindicators.Thisresearchaimstoexaminetheimpactofknowledgeabouttaxeson 
193 therelationshipbetweentaxservicesandtaxincentivesontheleveloftaxcomplianceamong 
194 usedcarbusinessactorsintheTangerangarea.Thisresearchspecificallyseekssamples 
195 fromMSMEsusingaspecialsamplingmethod.Inthisstudy,theanalysistechniquesused 
196 involvedescriptiveanalysisandhypothesistesting(bothexternalmodeltestingandinternal 
197 modeltesting).Inthisstudy,thehypothesiswastestedusingtheSmartPLS3platform.The 
198 Partial LeastSquares(PLS)methoddoesnotdependonaparticulardistributionofdataand 
199 canbeappliedtovarioustypesofdata,includingnominal,categorical,ordinal,interval,and 
200 ratiowithoutneedingtoassumeadatadistribution.ThePartialLeastSquaremethodisavery 

201 effectiveanalysismethodbecauseitisnottiedtoassumptionsaboutthescaleofdata 
202 measurementandcanbeusedevenwhenthesampleislimited(Ghozali,2014).TaxServices 
203 (X1),inaccordancewithDirectorateGeneralofTaxesRegulationNumberPER-02/PJ/2014, 
204 canbeinterpretedasservicesprovidedbyunitsoftheDirectorateGeneralofTaxestothe 
205 publicinaccordancewithapplicabletaxregulations.Vigryanatogetherwithhisteam 
206 conductedthestudy.Thetaxoffice'sactions in 2016demonstrate itscommitmentto meeting 
207 theneedsanddesiresoftaxpayers,andthatisrealproofoftheireffortsinprovidingquality 
208 services.The satisfactionand comfortfeltbyTaxpayers isthe resultof efforts toimprove the 
209 standardsofservicesprovided.Makingtaxpayersfeelsatisfiedistheresultofprovidinggood 
210 service.Someonewhois satisfiedwiththetaxservices receivedwillcontinuetoupdatetheir 
211 paymentactivities.Thetaxservicequalityvariable(X1)ismeasuredusingtworesearch 

212 aspects,namely1)servicequalityfromthetaxauthoritiesand2)availabilityoffacilities.Tax 
213 Intensification(X2)isaformoftaxincentiveprovidedbythegovernmenttoanumberof 
214 taxpayersbyreducingtaxrates,aimingtoreducetheamountoftaxthatmustbepaid 
215 (Prasetya&Gayatri,2017).Inthisresearch,thereare2variabledimensionsusedtoassess 
216 taxincentives,namely1)generaldimensionsofMSMEsand2)specificdimensionsof 
217 MSMEs.Rahayu(2017)explainsthatTaxKnowledge(Z)referstotheknowledgeneededto 
218 carry outvarioustax administration tasks,such as calculating theamountof tax that mustbe 
219 paid,fillingouttaxnotificationforms,reportingtaxowed,understandingtaxcollection 
220 procedures,andotherthingsthatrelatingtotaxobligations.Understandingoftaxescanbe 
221 measuredthroughtworesearchdimensions,namelyproceduralknowledgeanddeclarative 
222 knowledge.

223 

224 3.RESULTSANDDISCUSSION 
225 DescriptionofResearchObjects 
226 Table1presents generalinformationabouttherespondentsofthisstudy,includingdataon 
227 gender,agerange,highestlevelofeducation,lengthofbusiness,andbusinessincome.228 
229 Table1CharacteristicsofRespondents 

RESPONDENTCHARACTERISTICS 

Gender Frequency 
Percentage

(%) 

Man 239 95.6 

Woman 11 4.4 

Total 250 100 

AgeGroup Frequency 
Percentage

(%) 



 
 

 
 
 
 
 

20- 29yearsold 16 6.4 

30- 39yearsold 58 23.2 

40- 49 yearsold 102 40.8 

50- 59yearsold 61 24.4 

>60years 13 5.2 

Total 250 100% 

Lasteducation Frequency 
Percentage

(%) 

Elementaryschoolore
quivalent 

15 6 

Middleschoolorequivalent 39 15.6 

Highschoolorequivalent 119 47.6 

College 77 30.8 

Total 250 100 

BusinessAge Frequency 
Percentage

(%) 

<5Years 79 31.6 

6-9 Years 122 48.8 

10– 14Years 35 14 

>15Years 14 5,6 

Total 250 100 

Operating 
revenues 

Frequency 
Percentage

(%) 

<Rp.50,000,000,- 91 36.4 

IDR50,000,001toIDR.1
00,000,000,- 

114 45.6 

Rp.100,000,001toRp.2
00,000,000,- 

26 10.4 

Rp.200,000,001toRp.3
50,000,000,- 

12 4.8 

>Rp.350,000,000,- 7 2.8 

Total 250 100 

230 Source:Primarydataprocessed,2023 
231 Fromtable1above,informationregardingtherespondent'sdescriptioncanbeobtainedas 
232 follows: 
233 1.Malerespondentshada percentageof95.6% whilefemalerespondentswere 4.4% 
234 2.Respondentsintheagegroup40–49yearshadthehighestpercentagereaching 
235 40.8%andrespondentsintheagegroupmorethan60yearshadthelowest 
236 percentagereaching5.2% 
237 3.Respondentswiththehighestpercentageofeducationlevelreaching47.6%were 
238 highschoolandrespondentswiththelowestpercentageofeducationlevelwithonly 
239 6%wereelementaryschool. 
240 4.Respondentswiththehighestpercentageofbusinessagewithapercentageof48.8% 
241 wererespondentswithabusinessageof6-9years,whilerespondentswiththe 
242 lowestpercentageof5.6%belongedtorespondentswithabusinessageofmorethan 
243 15years. 
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5.Respondents with the highest income percentage were 45.6% with total 
incomerangingfrom50to100million,whilerespondentswith 
thelowestpercentageof2.8%wererespondents withincomeofmorethan350million. 

 

TestOuterModel 
The purpose of external model testing is to verify the accuracy of the 

measuringinstruments in research. This research includes conducting validity and reliability 
tests on 
theinstrumentsused.Theexternalmodelwasevaluatedbasedonconvergentvalidity,discriminant
validity,andreliabilityasthemaincriteria.Convergentvaliditytestingisamethodusedtoevaluatethe
validityofindicatorsbyexaminingeachconstructseparately.Convergentvalidityismeasuredbyco
mparingthefactorloadingsoftheexternalmodelwithacriticalvalueof0.6.Iftheloadingfactoris>0.6th
enthetoolisconsideredvalidandviceversaifthevalueisless thanorequal to0.6 

Table2OuterLoading 

Variable Code Loading Information 

TaxServices(X1) LP.1-LP.8 0.718-0.924 Valid 

TaxIncentive(X2) IP.1-LP.6 0.716-0.871 Valid 

TaxKnowledge(Z) PP.1-PP.9 0.647-0.878 Valid 

TaxCompliance(Y) KP.1-KP.6 0.751-0.883 Valid 

 
 
 
 
 
 
 
 
 
 
 
 
 

 Cronbach'sAlpha rho_A CompositeReliability AverageVarianceExtracted(AVE) 

L.P 0.925 0.928 0.940 0.662 

IP 0.889 0.896 0.916 0.645 

KP 0.909 0.912 0.928 0.650 

PP 0.921 0.925 0.935 0.617 

LP*PP 1,000 1,000 1,000 1,000 

IP*PP 1,000 1,000 1,000 1,000 

Source:DataprocessedwithSmartPLS,2023 
Based on Cronbach's Alpha, Composite Reliability, and AVE measurements, it can be 
seenthat the construct is reliable. In this case, it seems that AVE has a value greater than 
0.5.Cronbach's alpha was greater than 0.7. The reliability of the composite must exceed 
theStandardvalueof0.6. 
TesttheInnerModel 

The inner model or structural model test is carried out to assess the relationship 
betweenconstructs,significancelevel,andR-
Squareofaresearchmodel.Thecoefficientofdetermination in this study has been successfully 
calculated to reach 0.92. The 
researchresultsshowthatmostofthevariationintheleveloftaxpayercompliancecanbeexplained 

257 Source:DataprocessedwithSmartPLS,2023 
258 BasedonTable2,thevaliditytestresultscanbeconfirmedbecauseallfactor 
259 loadingshavevaluesgreaterthan0.7.Thus,allindicatorsoftheTaxService,TaxIncentive, 
260 TaxKnowledgeandTaxCompliancefactorscanbeconsideredvalid.Onetechniquethatcan 
261 beusedtoassessreliabilityistouseCronbachAlpha.Thetableshowsthereliabilityofall 
262 modelindicators.Inaddition,compositereliabilityisalsousedasameasureofinternal 
263 consistency,wheretheminimumacceptablevalueis 0.7forcompositereliability.Thereason 
264 whyahighCronbachAlphavalueisimportantis becausetheminimumthresholdthatcanbe 
265 perceivedis0.6.Constructreliabilityisclassifiedashighbecausetheaveragevariance 
266 extracted(AVE)valueforeachconstructisatleast0.5,whichindicatesveryhighvalidity.high 
267 levelofreliability. 
268 Table3ReliabilityTest Results 
269  

 



 
 

 
 
 

 

280 byotherfactors,amountingto92.0%,whiletheremaining8%isinfluencedbyothervariables 
281 notexaminedinthisresearch.Thus,theconclusionisthattherelationshipbetween 
282 endogenouslatentvariableshasverystrongstrengthbecausetheR-Squareismorethan 
283 0.75. figure1shows howtheR-
Squarevalueisrepresented.284 
285 Figure1R-Square 

 
 
 
 
 
 
 
 
 

286 
287 
288 
289 
290 
291 

 
 

Source:SmartPLS,2024 
Thef-
square(f2)valueindicatesthelevelofpartialinfluenceofeachpredictorvariableontheendogenous 
variable. Ghozali (2018) provides an interpretation of the f-square value in thistext. 

If f-Square has a value equal to or greater than 0.35, this indicates that the 

latentvariablepredictorhas asignificant influence. 

If the f-Square value is in the range between 0.15 to 0.35, it will have a 

moderateinfluence. 

If the f-Square value is in the range of 0.02 to 0.15, then this indicates that 

theinfluenceisnotthatstrong.Thisistheresultofthef-

Squarevalueforeachexogenousvariableagainsttheendogenous variable. 

 

Table4F-Square 
 Y CONCLUSION 

X1 0.003 Weak 

X2 0.117 Medium 

Z 0.098 Weak 

Z*X1 0.006 Weak 

Z*X2 0.008 Weak 

300 Source:SmartPLS,2024 
 

301 BasedontheinformationinTable4,itcanbeconcludedthatthef2valueofthisvariableis 
302 0.003,whichindicatesthattheinfluenceofthetaxservicevariableontaxcomplianceispartial 
303 andnotstrong.Thef2coefficientofthetaxincentivevariableis0.117,indicatingthattax 
304 incentiveshaveamoderateinfluenceontaxcompliance.Thecoefficientofthetaxknowledge 
305 variableis0.098,indicatingthattherelationshipbetweentaxknowledgeandtaxcompliance 
306 isnotstrong.Taxknowledgehasasmallinfluenceontaxservicestoensuretaxpayer 
307 compliance,withanimpactcoefficientof0.006.Ontheotherhand,theinfluenceoftax 
308 knowledgeontaxincentivesontaxpayercomplianceisrelativelyweakwithacoefficientof309
 0.008. 
310 Hypothesistesting 

311 Hypothesistestingiscarriedoutbyanalyzingthepathcoefficientwhichshowsthe 
312 parametersandthetstatisticalvalue.Determinationofsignificantparametersprovides 

292 1. 

293  

294 2. 

295  

296 3. 

297  

298  

299 
 

 



 
 

 
 
 

 

313 informationabouttherelationshipbetweenvariousvariablesin  astudy,followedbya 
314 comparisonbetweenthet-statisticvalueandthesignificancevaluelistedinthettableata5% 
315 confidencelevel.TheoutputofthepathcoefficienttestusingSmartPLScanbeseeninTable 
316 4below. 
317 Table5HypothesisTestResults 
318  

 Original
Sample

(O) 

Sample
Mean(

M) 

Standard
Deviation
(STDEV) 

T 
Statistics(|O
/STDEV|) 

 

PValues 

LP->KP 0.056 0.062 0.081 0.689 0.491 

IP-> KP 0.284 0.274 0.069 4,112 0,000 

LP*PP->KP -0.054 -0.071 0.093 0.585 0.559 

LP*PP->KP -0.062 -0.049 0.094 0.662 0.508 

319 Source:DataprocessedwithSmartPLS,202332
0 
321 Figure2HypothesisTesting 
322 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
323 
324 Source:SmartPLS,2024 

325  

326 Basedontable4,theresultsofhypothesistestingcanbedescribedasfollows: 

327 1.H1whichexaminestherelationshipbetweentaxservicesandtaxcompliancestates 

328 thattaxserviceshavenoimpactontheleveloftaxcompliance.Theoriginalsample 

329 valueforthetaxservicesvariableis0.056,thesampleaverageis0.062,thestandard 

330 deviationis0.081,andthetstatisticforthetaxservicesvariableis0.689(smallerthan 

331 1.96)withapvalue=0.491(greaterthan0,05),showsthatthetaxservicevariable 

332 hasnoeffectontaxcomplianceandthefirsthypothesisisrejected. 

333 2.H2whichteststheinfluenceoftaxincentivesontaxcomplianceshowsthattax 

334 incentiveshaveasignificantpositiveeffectontaxcompliance.Theoriginalsample 

335 valueforthetaxincentivevariableis0.284,whilethesampleaveragevalueis0.274, 

336 andthestandarddeviationvalueis0.069.Apartfromthat,thetstatisticalvaluefor 

337 thetaxincentive variableis4.112 (greaterthan1.96)withap value=0.000(smaller 

 



 
 

 
 
 

 

338 than0.05).Thisshowsthatthetaxincentivevariablehasasignificantinfluenceon 

339 taxcomplianceandthehypothesiscanbeaccepted. 

340 3.H3whichteststhemoderatingroleoftaxknowledgeontheinfluenceoftaxservices 

341 ontaxcomplianceshowsthatthemoderatingroleoftaxknowledgeontaxincentives 

342 hasnoeffectontaxcompliance.Theoriginalsamplevalueofthetaxservicevariable 

343 taxpayercompliancewhichismoderatedbytaxknowledgeis-0.054,thesample 

344 meanvalueis-0.071,thestandarddeviationvalueis0.093,andthet-statisticvalue 

345 ofTransformationoftaxknowledgeregulatestaxservices.ontaxcomplianceof0.585 

346 withpvalue=0.559(greaterthan0.05),thisshowsthatthetaxknowledgevariable 

347 doesnotmoderatetaxservicesontaxcomplianceandthethirdhypothesisisrejected 

348 anditcanbeconcludedthatthetypeofmoderatorusedinthisresearchis:This 

349 problemisapotentialmoderatorvariablebecausethisvariabledoesnotinteractwith 

350 thepredictorvariablesanddoesnothaveasignificantrelationshipwiththedependent 

351 variable. 

352 4.H4concludesthatthereisnosignificantinfluencebetweentaxincentivesandtax 

353 compliancewhenthetaxknowledgevariableisusedasamediatingvariable.Analysis 

354 oftheresultsshowsthattheeffectofthetaxincentivevariableontaxcompliance 

355 whichisinfluencedbytaxknowledgeis-0.062.Thesampleaveragevalueis-0.049 

356 withastandarddeviationof0.094.Theresultsofstatisticalanalysisalsoshowthat 

357 the tvalue forthetaxknowledgevariableasamoderatingvariableis0.662with ap- 

358 valueof0.508(withasignificancehigherthan0.05).Thisimpliesthatknowledge 

359 abouttaxationdoesnotaffecttherelationshipbetweentaxincentivesandtax 

360 compliance.Thus,thefourthhypothesisisnotprovenanditcanbeconcludedthat 

361 knowledgeabouttaxesfunctionsasavariablethatcanpredictintherelationship 

362 modelbeingtested. 

 

363 4.CONCLUSION 
364 Fromtheanalysispresentedpreviously,itcanbeconcludedthat. 

365 1. Taxservicesdonothaveanimpactontaxcompliance.Inthisway,theadequacy 

366 ofservicesdoesnotguaranteethattaxpayerswillbeobedientinpayingtaxes,soit 

367 doesnotencouragetaxpayerstobediligentinpayingtaxesandcannotinspire 

368 taxpayerstofulfilltheir obligations. 

369 2. Theinfluenceoftaxincentivesgreatly influencestheleveloftaxpayercompliance. 

370 Inthisway,itcanbeunderstoodthatthebenefitsoftaxincentivescanbefelt 

371 immediatelybecausetheyareconsidered toreducetheburdenoftaxcosts. 

372 3. Knowledgeabouttaxesdoesnotreducetheimpactoftaxservicesontax 

373 compliance.Thenatureofthetaxknowledgevariableasamoderatingvariablein 

374 thisresearchisamoderationhomologizer(potentialmoderation)whichhasthe 

375 potentialtoinfluencetherelationshipbetweentheindependentvariableandthe 

376 dependentvariable.Thisvariablehasnointeractionwiththeindependentvariable 

377 anddoesnothaveasignificantrelationshipwiththedependentvariable.This 

378 variableonlyhasapossibility,butisnotavariablethathasamoderatinginfluence. 

379 4. Knowledgeoftaxregulationsdoesnotreduceorincreasetheimpactof  tax 

380 incentivesontaxcompliance.Themoderatingvariable(knowledgeabouttaxes) 

381 doesnotshowsignificantresults,whiletaxincentivesshowsignificantresultsasan 

382 interactionvariable.Therefore,knowledgeabouttaxescanbeclassifiedasa 



 
 

 
 
 

 

383 moderatingpredictor,whichmeansthatthismoderatingonlyactsasapredictor 

384 (independent)variableintherelationshipmodelformed. 
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