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PART1:Review Comments 
 

 Reviewer’scomment Author’s comment (if agreed with reviewer, 
correctthemanuscriptandhighlightthat partinthe 
manuscript.Itismandatorythatauthorsshouldwritehis/
herfeedback here) 

CompulsoryREVISIONcomments 

 
1. Isthemanuscriptimportantforscientificcommunity? 

(Pleasewritefewsentencesonthismanuscript) 
 
2. Isthetitleof thearticlesuitable? 

(If not pleasesuggestanalternativetitle) 

 
3. Istheabstractofthearticlecomprehensive? 

 
4. Aresubsectionsandstructureofthemanuscriptappropriate? 

 
5. Doyouthinkthemanuscriptisscientificallycorrect? 

 
6. Are the references sufficient and recent? If you havesuggestion 

of additional references, please mention in thereviewform. 
 
(Apart from above mentioned 6 points, reviewers are free 
toprovideadditionalsuggestions/comments) 

 
STRENGTH: 

 The article addresses an important issue of Consumer buying behaviouras is an 
importantaspectmostcompaniesareinterested intogaincompetitiveadvantage 

 LowPlagiarismratedetectedwhichjustifiestheaspectofcreativity 

 Goodin-textcitations 

 
WEAKNESSES: 

 Introductorysectiondidn’tmentionanyaspectabouttheconceptofconsumerperceptionandthe 
introductorysectionis toonarrowwithoutenoughcontextual literature 

 Theproblemtobe addressed(statementofthe problem)isnotfoundin theintroductorysection 

 No adequateliteraturereview,whichcould add moreunderstanding.Thiscould add 
morecomprehensiveinterpretation 

 Notheoryintheworkwhichcouldeasyunderstanding 

 The methodology section is not well detailed. Two different sampling techniques used in 
thework. No information on the sample size,samplingtechniqueand model specification. 
Thisclaritywillbe essential forbetterunderstandingoftheresearchprocess 

 Wrongsamplingtechniqueused.Astratifiedsamplingtechniqueisappropriate 

 Techniqueofdataanalysis notmentionedinthework 

 Abstract section not well structured in a comprehensive manner. Not all the components 
ofabstract mentioned. No sampling technique, no sample size, no technique of data 
analysismentioned, norecommendation 

 Controversialobjectivesusedinthework 

 Notallin-textcitationhighlightedisreferenced 

 Nomodelspecification 

 Notheoreticalfoundation 
 

SUGGESTIONS 

 

 Enhance the introduction by incorporating the as of consumer perception and 
therelationshipit has with consumerbahavior 

 Incorporatetheproblemto beaddressed intheintroductorysection 

 Enhance the literature review by incorporating more studies related to consumerbehaviour 
and consumer perception faced globally. This will strength the theoreticalfoundation ofthe 
study 

 Added atheorythat willhelp in the study 

 Include more detailed explanation of the results and their significance to 
enhancereaderunderstanding 

 

MinorREVISIONcomments 

 
1.Islanguage/Englishqualityof 

thearticlesuitableforscholarlycommunications? 

 

 
ExcellentEnglishLanguageSkills 
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Optional/Generalcomments  

 
Acceptedmanuscriptwith seriousmajorcorrections 

 

 

 
PART  2: 
 

 
Reviewer’s comment Author’s comment(if agreed with reviewer, correct the manuscript and 

highlight that part in the manuscript. It is mandatory that authors should 
write his/her feedback here) 

 
 
 

Are there ethical issues in this manuscript?  
 

(If yes, Kindly please write down the ethical issues here in details) 
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