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Abstract 

Purpose: In the course of the study, the primary objectives of the study were to investigate whether 

thestrategyofinvestingincompanyassetsaffecttheprofitabilityofselectedfoodandbeveragesmanufacturingco

mpanies in Nigeria, to identify whether the strategy of acquisition of capitals affect the innovation 

ofselected food and beverages manufacturing companies in Nigeria, to determine whether the strategy 

ofredistribution of profit affect the corporate culture attitude of selected food and beverages 

manufacturingcompaniesinNigeria,andtoexaminetherelationshipbetweenfinancialstrategyandcorporateperf

ormancegrowth of selectedfoodand beverages manufacturingcompaniesin Nigeria. 

Methodology: The four selected food and beverages manufacturing companies in Nigeria made up 

thestudy‟s population. With a total number of 168 staffs, the study population shall involve both the 

middleand top management. The study adopted purposive sampling technique which is the deliberate 

choice of aresearcher due to the qualities of information it possesses. Primary data was used for the 

purpose of thisstudy.Regressionanalysiswas also used for dataanalysis. 

Findings: The result of the analysis reveal that: (i) with the result of hypothesis one; the 

regressionestimatesresultsrevealedthatstrategyofinvestingincompanyassetshassignificanteffectonprofitabil

ity(T-test = 1.922, p = 0.043). (ii) for hypotheses two, regression estimates results revealed that strategy 

ofacquisition of capitals has significant effect on innovation (T-test = 2.973, p = 0.004). (iii) for 

hypothesesthree, regression estimates results revealed that strategy of redistribution of profit has 

significant effect oncorporate culture attitude (T-test = 1.447, p = 0.025). (iv) for hypotheses four, 

regression estimates 

resultsrevealedthatthereissignificantrelationshipbetweenfinancialstrategyandcorporateperformancegrowth(

T-test = 2.617, p= 0.010<0.05). 

Research limitations/implications: Restrictions point to the limitations that analysts experience 

whenconductingresearch.Whenanalyzingtheeffectoffinancialstrategyoncorporateperformancegrowth,thean

alystexperiencessomelimitationsin thisconsideration,suchaslimitedtest measurement,etc. 

Originality/Value: No research was found regarding the financial strategy and corporate 

performancegrowthduringthetimeperiodof2023. 

ConclusionandRecommendations:Thestudyconcludedthatthereisapositivesignificanteffectbetweenfinanc

ialstrategyandcorporateperformancegrowthofselectedfoodandbeveragesmanufacturingcompaniesinNigeria

.Thestudyrecommendedthatfoodandbeveragesmanufacturingcompaniesshould 

effectively harness financial strategies to bolster their profitability, innovation, corporate culture, 

andoverallperformance inthedynamic business landscape. 
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ofcapitals,strategyofredistributionofprofit 
 

 

1. INTRODUCTION 

 



 

 

Inthepastfewyears,thereareincreasingresearchesrelatedtothedeterminantsoffirm‟sfinancialstrategiesand 

corporate performance towards the firms‟ growth. The performance of an organisation is directlyrelated to 

its capability to acquire and effectively manage resources through diverse strategies to achieve 

acompetitive advantage. Companies enhance their financial capabilities and operational performance 

byengaging in activities such as investing in company assets, acquisition of capitals, and redistribution 

ofprofits.Theseactionsareundertakentoupholdcompetitiveadvantagesandensurelong-

termsustainability(Mazzucato&Semieniuk, 2018). 

Every company, no matter how big or small, should have a financial strategy. Contreras (2016) points 

outthat having a financial strategy is crucial for any company, since many of the factors that contribute 

tofailure can be managed properly with strategies that drive growth and the company‟s objectives. 

Thisroadmapforthecompanyisavitalstrategicplanthatstructureshowthecompanyshouldberun.Afinancialstrat

egy takes into account the current company and financial climate and devises a plan for the future. 

Afinancestrategyisessentialnotonlyforprovidingcompanieswithacomprehensiveunderstandingoftheircurren

tfinancialpositionbutalsobecauseitintegratesfinancialplanningwithstrategicplanning.Itactsasa functional 

roadmap that assesses current resources and weighs them up against expenditure and budget.Thiscan 

thenbe used toalign ittothecompany‟s missionand goals(Mike,2020). 

Financial strategy is the core for the implementation of firms‟ overall strategy. Firms should 

consistentlycreate financialstrategies thatpromote theirgrowth by aligning with their 

developmentneeds,andconsideringbothexternalenvironmentaswellasinternalfactors(Xie&Li,2021).Conside

ringcharacteristicsofmostfirmsonthegrowthstageinourcountry,researchonthefinancialstrategyforfirmson 

growth stage has become a realistic option needed by theory and practice. According to Štimac et 

al.(2020), financial strategy is a comprehensive, long-term plan that guides an organization in achieving 

itsfinancialobjectivesbyeffectivelymanagingtheformation,allocation,andutilizationoffinancialresources.It is 

aimed at maximizing the company value through effective management and comprehensive 

proactivemanagement of its financial resources. According to Mallette (2016), a company's financial 

strategy holdssuch vital importance that it necessitates being evaluated and adjusted as often as the 

operational 

strategy.Healsoemphasizesthattheevaluationoffinancialstrategiesshouldalignwiththecompany‟soperations, 

needs,andspecificcharacteristics.Inthiscontext,financialstrategyinvolvesmanagingfunds'availability,usage,

andadministration,withafocusonaligningfinancialmanagementwithanorganization'scorporateandbusinesso

bjectivestoachievestrategicadvantages(Shekhar,2021).Thefinancialstrategyismeasuredwith the following 

proxies; the strategy of investing in company assets, strategy of acquisition of capitals,andstrategyof 

redistribution of profit. 

Researchersindiverseindustryregionshavecriticallyexaminedthetopicofcorporateperformancegrowth(Aond



 

 

oakaa, 2016). It was observed that corporate performance is a comprehensive evaluation of 

acompany'seffectivenessinexecutingitskeyelements,primarilyfocusingonfinancialmarketandshareholder 

performance (Muffee, 2021). The main goal of any organization, as stated by Mutalib et 

al.(2020),istoachievesustainedgrowthandlong-

termsurvival.Foodandbeveragesmanufacturingcompanyhasgenerallybeendescribedandacceptedasanengine

ofgrowthofanycountry.GuphaandKrishnaswami(2015) define growth as the generation of revenue, value 

addition, and business expansion in terms 

ofvolume.Arthur(2017)statesthatacompanyisoftenconsideredtobegrowingwhenitrecordsanincreaseinprodu

ctsales,leadingtohigherincomegeneration. Growthhasbecomethequestofallbusinessownersdue to reasons 

like meeting market demand, increasing profits, and achieving business stability. This isdriven by the 

benefits that come with larger businesses, such as maximizing economies of scale, accessingbulk 

discounts, and improving supplier credit terms, leading to reduced costs and increased profits (Ben-Caleb 

et al., 2019). In this context, corporate performance growth is evident as companies experience anincrease 

in their scale, typically measured by factors such as sales, employment, profits, or value 

added.Therefore,intheinvestigation,thestudyassumesthatindicatorslikeprofitability,innovation,andcorporate

culture attitude can be used to gauge the financial strategy and corporate performance growth of 

selectedfoodand beverages manufacturingcompaniesin Nigeria. 

 
 

STATEMENTOFPROBLEM 

 
The food and beverage industry is critical to every economy in the world, and Nigeria is no 

exception.According to the Central Bank of Nigeria's report in 2018, a large portion of Nigerian 

consumers tend tochoose food and beverage products that are imported, emphasizing the significance of 

this industry. Thecompanies are requiring extensive effort to attain profitability targets, ensure operational 

efficiency, andmaintain high service quality standards. This poor performance exposes quoted food and 

beveragesmanufacturingcompaniestohighlevelofcreditriskduetoreductioninthecapitalbaseofthemanufacturi

ngcompanies. 



 

 

Numerousempiricalstudies,ledbyproponentslikeGikunjuetal.(2019)andAmburukaetal.(2019)haveinvestiga

ted areas of strategies and corporate performance aspects. These studies, though, have producedvarying 

outcomes due to differences in measurements, industries, and countries. It is in this context 

andcontextualgapthatthisstudysoughttomeasurecorporateperformancegrowthdifferentlyusingprofitability, 

innovation and corporate culture attitude using strategy of investing in company assets,strategyof 

acquisitionof capitalsandstrategyof redistribution ofprofit. 

 

A. ResearchObjectives 

 
The main objective of this study is to determine the effect of financial strategy on corporate 

performancegrowthofselectedfood andbeverages manufacturingcompanies inNigeria. 

Thespecificobjectivesare: 

 
1. Toinvestigatewhetherthestrategyofinvestingincompanyassetsaffecttheprofitabilityofselectedfood 

and beverages manufacturingcompaniesin Nigeria. 

2. Toidentifywhetherthestrategyofacquisitionofcapitalsaffecttheinnovationofselectedfoodandbeverag

esmanufacturingcompanies inNigeria. 

3. Todeterminewhetherthestrategyofredistributionofprofitaffectthecorporatecultureattitudeofselected

food and beverages manufacturingcompaniesinNigeria. 

4. Toexaminetherelationshipbetweenfinancialstrategyandcorporateperformancegrowthofselectedfoo

d and beverages manufacturingcompaniesin Nigeria. 

B. ResearchHypotheses 

 
Thefollowinghypothesisweretestedat 0.05 level ofsignificance. 

 
H01:

 Strategyofinvestingincompanyassetshasnosignificanteffectonprofitabilityofselectedfoodand

beverages manufacturingcompanies in Nigeria. 

H02:

 Strategyofacquisitionofcapitalshasnosignificanteffectoninnovationofselectedfoodandbevera

gesmanufacturingcompanies inNigeria. 

H03:

 Strategyofredistributionofprofithasnosignificanteffectoncorporatecultureattitudeofselectedf

oodand beverages manufacturingcompaniesin Nigeria. 



 

 

H04:

 Thereisnosignificantrelationshipbetweenfinancialstrategyandcorporateperformancegrowtho

fselected food andbeveragesmanufacturingcompanies in Nigeria. 



 

 

2. LITERATUREREVIEW 

 
2.1 FinancialStrategy 

Financialstrategyasanideathathasbeenconceptualizedbyvariousscholars.Financialstrategyisdefinedin 

different ways. In the view of Urmila (2021), the financial strategy of an organization is 

fundamentallyfocused on the acquisition and effective utilization of funds. The main goal is to secure a 

consistent andsufficient fund supply to meet the present and future needs of the business. Financial 

strategy pertains tothe accessibility of funding sources, the utilization of funds, and the effective 

management of theseresources. It focusses on the alignment of financial management with the corporate 

and business objectiveof an organization to gain strategic advantage (Prajakta, 2022). A financial strategy 

serves as the bridgeconnecting an organization's long-term service goals and its financial capability. It 

outlines how 

theorganizationwillfundtherealizationoftheseobjectives.Withoutafinancialstrategythereisariskthatthelong-

termobjectives mayremain unfulfilled(BMKFA, 2020). 

The financial strategy can be defined as a complex long-term plan that organizes activities within 

anorganization to achieve financial objectives by creating, allocating, and using financial resources. 

Itsprimary aim is to maximize company value by efficiently and proactively managing financial 

resources(Stimac et al., 2020). Financial strategy involves creating financial policies that guide an 

organization'sacquisition,investment,andhandlingoffunds(ValleNez,2020).Thesuccessofanyorganizationre

liesonitscapacitytoexecutefinancialstrategy,whichreinforcesthebusinessplanbyconfirmingthatthesetgoalsar

efeasiblefromafinancialperspective.Furthermore,itsupportstheChiefExecutiveOfficerinestablishingfinancia

ltargetsforthecompanyandincentivizingemployeestoachievetheseobjectiveswhileadhering to the 

designated budget (Mwangi, 2015). The financial strategy is measured in this study 

usingthestrategyofinvestingincompanyassets,strategyofacquisitionofcapitals,andstrategyofredistributionof 

profit. 

2.2 CorporatePerformanceGrowth 

 
Various scholars have defined corporate in different ways but common among these definitions is the 

factthat it means relating to large companies, or to a particular large company. A corporation is a legal 

entityestablished by individuals, stockholders, or shareholders, designed to operate with the aim of 

generatingprofits (Johnson, 2023). A corporation can be established as either a for-profit or a non-profit 

entity(CorporateFinanceInstitute,2022).Performancesignifiesthefulfillmentofacorporation,organization,or

business's objectives. This encompasses outcomes achieved through the efforts of individuals or teams 

insupport of the organization's strategic goals. Performance, according to Ali (2015), is the effort of 

anindividualoragroupofindividualswhocontributetotheadvancementofactivities,leadingtooutcomes 



 

 

thatcanbeeitherfavorableorunfavorable.Inthatregard,corporationsarerequiredtouseresourceswiselyto 

enhance the well-being of intended beneficiaries. Conversely, Mawanda (2018) views performance asthe 

capacity to efficiently operate, grow, and respond to environmental threats and opportunities. 

Thisdescriptionclearlydemonstratesthefactthatefficiencyforthatmatterperformancehasnotbeengiventheatte

ntionitdeserves in manycorporation ororganization or businesses. 

Corporate performance involves assessing how effectively an organization achieve its objectives. 

Theseobjectives vary based on the organization, they typically align with categories such as financial, 

market,and shareholder performance (Ansarada, 2021). Corporate owners are motivated to pursue growth 

to meetmarket demand, enhance profitability, and achieve organizational stability. As corporations grow 

in 

size,theycantakeadvantageofeconomiesofscale,bulkdiscounts,andimprovedsuppliercreditterms,resultingin 

reduced costs and increased profits (Ben-Caleb et al., 2019). In other words, corporate 

performancegrowth occurs when firms increase their size, usually measured in terms of sales, 

employment, profits orvalue added. In this study, corporate performance growth is measured with 

indicators such as profitability,innovation,and corporate cultureattitudes. 

i) Profitability: A company‟s net profit is the remaining revenue after subtracting all costs linked 

tomanufacturing,production,andproductsales.Profitiseitherdistributedtothecompanyowner,shareholders, or 

reinvested back into the company. Profit is the main aim for every company, and 

insituationswheretherearenoinitialinvestorsorfunding,itcouldserveasthesolecapitalforthecorporation.No 

business can survive for a significant amount of time without making profit, though measuring 

acompany‟sprofitability,bothcurrentandfuture,iscritical inevaluatingthecompany(Maverick,2022). 

ii) Innovation: This refers to the process that an organisation undertakes to conceptualize brand 

newproducts, processes, and ideas, or to approach existing products, processes, and ideas in new 

ways.Innovationisabusinessmodelorstrategythatisbothnovelanduseful.Innovationdon‟thavetobeamajorbrea

kthroughs in technology or new business models, they can be as simple as upgrades to a 

company‟scustomer service or features added to an existing product. Business innovation is an 

organisations 

processforintroducingnewideas,workflows,methodologies,servicesorproducts(Pratt&McLaughlin,2017). 

iii) Corporate Culture Attitudes: This refers to the beliefs and behaviours that determine how 

acompany‟s employees and management interact and handle outside business transactions (Evan, 

2021).Corporateculturedescribethesharedvalues,goals,attitudeandpracticesthatcharacterizeanorganization.

Aspectssuchascorporatepoliciesandemployeebehaviourcanallcontributetocorporateculture(Brennan& 

Kim, 2022). In the view of Malcolm (2022), corporate culture attitude is a set of characteristics 

thatdefineabusiness.Itinvolvesemployeeattitudes,standards(policiesandprocedures),andritesandrituals.The



 

 

cultureofacorporationisconnectedtothecharacteristicsfoundinthesurroundingsociety,butit also 



 

 

has some traits, such as a hierarchy system, that are unique. It can be negative, neutral, or positive, 

andalthoughsomecorporationsorbusinessesliketoportraycorporatecultureasstatic,inmostcases,itchangesover 

time. 

 
 

2.3 TheoreticalFramework 

 
The main theory this research work revolved around is „Contingency Theory‟. This is because of 

itsrelevance to the study. The theory says that by balancing financial needs using proper financial 

strategyallows the business or corporation to be efficient in its operations. According to Lawrence and 

Lorsch(1967), the contingency theory emphasizes the importance of a fit between the financial strategy 

and theunique characteristics of the organization. Furthermore, some scholars argue that the contingency 

theoryoveremphasizestheimportanceoffittingthefinancialstrategytotheuniquecharacteristicsofanorganizatio

n, at the expense of broader factors such as the external environment and industry 

structure(Donaldson,2001). 

Proponentsofthetheoryarguethatitprovidesaframeworkfororganizationstodevelopfinancialstrategiesthat 

aretailoredtotheir uniqueneedsandcircumstances, leadingtoimprovedperformance. 

The contingency theory has received criticism from some scholars. One of the criticisms is that the 

theorylacks clear guidelines on how to identify the unique characteristics of an organization that will 

affect theeffectiveness of a financial strategy (Fiedler, 1971). Another criticism is that the theory assumes 

thatorganizationshaveafixedsetofuniquecharacteristics,whichmaynotbeaccurate(Miller&Friesen,1978). 

 

 
2.4 EmpiricalReview 

 
It is important for this research work to examine some of the empirical studies that have been carried 

outin this field of study. Many studies have been carried out on financial strategy and corporate 

performancegrowthamongthemwerestudiesof(Ahmed,2016;Alejandraetal.,2012;Ariyoetal.,2020;Cross,20

20;Cummings,2018;Deidra,2021;Hueietal.,2015;Khasan,2016;Pasunuri&Mulukalapally,2021;Peter 

& Ibrahim,2018;Thesame,2019; Rejie&Rezaul,2018; Renatoet al., 2015; Rupa,2020). 



 

 

 

Table1:EmpiricalLiterature. 
 

S/N AuthorsandYear PlaceofResearch TitleofArticle Sample Methods Results 

1. Ahmed(2016). Mogadishu

Somalia. 

The Impact of 

FinancialStrategy and 

FinancialPerformance. 

Asampleofone-

hundredforty three (143) 

financemanagersdrawnfr

omcommercialbanks 

Pearson 

MomentCorrelationC

oefficientwasused. 

The study established 

thatfinancial strategy 

ensurescommitment 

ofmanagement and 

stafftowards 

financialperformance. 

2. Alejandra et al. 
(2012). 

Mexico. The impact of 

financialdecisionsandstr

ategyonsmallbusinessc

ompetitiveness. 

Twohundredtwobusiness

es‟testimoniesin the 

region of 

Celayawasusedassample

size. 

Informationanalysiswa

sused. 

The results show that 

mostmicro and small 

enterprisesmake funding 

decisions in acertain way, 

apply anintensive strategy, 

also thattheir market 

longevity islow and their 

level of salesis regular, 

implying thatMexican 

companies 

lackcompetitiveness, 

whichhampers their 

developmentandexpansion. 

3. Ariyoetal.(2020). Ekiti 

State,Niger

ia. 

The impact of 

financialstrategy on the 

financialperformance of 

smallscalebusinessfirms

. 

Asample 

of150respondentswas

used. 

Descriptive,correla

tion, andregression 

analysiswere used. 

Thefindingshowsthatapositi

verelationshipexistsbetween

financialstrategyandfinanci

alperformanceofsmallscaleb

usinessfirmsinAdo-Ekiti. 

4. Cross(2020). Abuja,Nigeria. The effect of 

corporatestrategytocom

panyperformance. 

A sample of 30 

businessunitsofTelkomth

atspreadacrossIndonesia. 

PartialLeastSquare(PL

S) wasused. 

Theresultsrevealedthatcorp

oratestrategyhasasignificant

effecttoimprovecompanype

rformance. 



 

 

 
5. Cummings(2018). Minneapolis,

Minnesota. 

Financial strategies 

forsustaining 

smallbusinesses. 

A sample size of 

5yearswas adopted. 

Qualitative 

methodwasused. 

The findings of this 

studyidentify financial 

strategies(investing in 

companyasset) that small 

businessleaders can use to 

increaseproductivity 

andprofitability in 

theirbusinesses. 

6. Deidra(2021). Zambia. The impact of 

financialstrategyonSM

EsGrowth. 

A sample of d 93 

SMEswasused. 

Descriptive,correla

tion, andregression 

analysiswere used. 

The results found out 

thatfinancial strategy 

exerts asignificant 

influence on thegrowth of 

smallmanufacturing firms 

inKenya. 

7. Hueiet al.(2015). Malaysia. Profitredistributioninfa

mily-controlled,group-

affiliatedpublicly-

listedcorporations. 

No sample size 

wasused. 

Descriptive 

Statisticsand Tobin‟s 

Q wereused. 

The study found 

thatinefficient 

profitredistribution occurs 

whereprofits/resources 

areredistributed or 

transferredfrom good-

performingcorporations. 

8. Khasan(2016). Tashkent,U

zbekistan. 

Financialstrategyandbusi

nessperformance. 

No sample size 

wasused. 

No data 

techniquewasused

. 

The study found out 

thatprudential financial 

strategyis one of 

widespread termswhich 

found an update 

inUzbekprivate sector. 

9. Pasunuri&Mu

lukalapally(20

21). 

Telangana,India. Impact of 

financialstrategy on 

financialperformance: 

A 

studyofselectundertak

ings. 

The sample used was 

5companies 

ofpharmaceutical 

industrywhich listed in 

Nationalstockexchange 

Regression 

analysiswereemplo

yed 

Thestudyfindingsindicatedt

hatfinancialstrategyhadposit

iveimpactonthefinancialperf

ormance. 



 

 

 
10. Peter & 

Ibrahim(2018). 

Kiambu 

County,Kenya. 

Effect of 

financialplanning 

practices onthe 

financialperformance 

of non-profit making 

healthorganizations. 

Asample 

of216respondents in all 

thenon-profit 

Makinghealth 

organizations 

inKiambuCounty,Keny

a. 

Descriptive 

andinferential 

statisticswere used. 

The study found 

thatfinancial planning 

practicehave a positive 

andsignificant effect 

onperformance 

11. Thesame(2019). Kampala. The effect of 

financialstrategy on 

financialperformance of 

smalland medium 

enterprisesinadjumanidi

strict. 

Asample 

of44respondents in 

PakeleSubCounty. 

Contentandregress

ion analysiswere 

used. 

The study found that 

someof the SMEs do not 

practicefinancialstrategy,w

hichrenders their business 

proneto anticipated 

business risksandsome 

inefficiency. 

12. Rejie &

 Rezaul,(20

18). 

Bangalore,India. Businessgroupsandprofi

tredistribution:Aboonor

banefor firms? 

Nosamplesizewasused. Nomethodofdataanalys

iswas used. 

The finding shows 

asignificant 

profitredistribution effect 

withinabusiness group. 

13. Renatoetal. 
(2015). 

SaoPaulo,Brazil. Strategy of 

companyacquisition 

fortechnologicalinnov

ation:Management 

Practicesand Critical 

SuccessFactors 

No sample size 

wasused. 

No method of 

dataanalysiswas 

used. 

The results reveals 

thatacquisition of 

companieswith strong R&D 

structurescan be a powerful 

tool forincreasing the 

technologicalcapacity. 

14. Rupa (2020). Mangalore,India. Theimpactandtheeffects

offinancialstrategyonen

terpriseorganisations. 

Nosamplesizewasused. Nomethodofdataanalys

iswas used. 

Theresultssuggestthatfinanc

ialstrategyisthefoundationof

financialmanagement. 
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2.5 ResearchGap 

 
Severalempiricalstudiesexist intheliteratureonfinancialplanningandfinancialperformancewhichcutsacross 

different countries within and outside Nigeria. The researcher came across limited studies onfinancial 

strategy and corporate performance growth. However, the majority of these studies focus oncommercial 

banks, small scale business. But this present study chose to look into selected food andbeverages 

manufacturing companies in Nigeria. Additionally, to the best of researchers‟ knowledge, littleattention 

tends to have been paid by local authors on financial strategy and corporate performance growthinNigeria. 

Hence,this studystandsto fillthe gap. 

 

2.6 ConceptualModels ofthe Study 

 
A conceptual models is a tool for research that is aimed at helping the researcher develop knowledge 

andadequate understanding of the condition under study and to correspond it. The conceptual models for 

thisstudy is made up of financial strategy as the independent variable while corporate performance growth 

asthedependentvariable. Figure.1showstheconceptualmodel: 

 

 

 

 

 

 

 

 
 

 

 

Figure1:ConceptualModelsSource:Res

earcherConceptualisation. 

 Profitability 

 Innovation 

 Corporatecultureattitudes 
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3. METHODOLOGY 

3.1 ResearchDesign 

In this study, the research was carried out using the descriptive survey method which determine the 

effectof financial strategy on corporate performance growth of selected food and beverages 

manufacturingcompanies in Nigeria. The descriptive survey method provides an extensive way of 

obtaining informationfrom a population irrespective of the size of the population. These sources of data 

consist of the responsesfrom the sample population of both the middle and top management of the 

selected food and beveragesmanufacturing companies in Nigeria. These sources of data formed the basis 

of the analysis and findingsinthisstudy. 

 

3.2 AreaofStudy 

 
The selected areas for this study are: Nestle Foods Nigeria Plc (located at 22/24 Ilupeju Industrial 

Ave,Ilupeju,Lagos);DangoteSugarRefineryPlc(locatedatGDNL,3rdFloor,TerminalEShed20NPAWharfPor

tComplex,Lagos);HoneywellFlourMillsNig.Plc(locatedatNPAPremises,2ndGateBye-Pass,Tin-Can Island 

Port, Apapa, Lagos); and Flour Mills of Nigeria Plc (located at 1 Golden Penny Way, Baracksbusstop, 

Apapa Rd, Lagos). 

 

3.3 PopulationoftheStudy 

 
The four selected food and beverages manufacturing companies in Nigeria in the above-mentioned area 

ofstudymadeupthestudy‟spopulation.Withatotalnumberof168staffs,thestudypopulationshallinvolveboth 

the middle and top management. The research instrument was surveyed on the workforce of 

theorganisationconsideringthefactthattheyallfallunderthecategoryofrespondentswithinanorganisation(Osua

gwu,2006; Ngechu,2006).The populationdistributionisas summarizedinthetablebelow. 

Table 2:PopulationDistribution 
 

NameofFirms CategoryofRespondents TotalPopul

ation(Frequ

ency) 

Percentage

(%) 
(MiddleM

anagement) 

(TopMan

agement) 

NestleFoodsNigeriaPlc. 22 14 36 21.4% 

DangoteSugar RefineryPlc. 35 20 55 32.7% 

Honeywell FlourMillsNig.Plc. 31 07 38 22.6% 



 

 

FlourMillsofNigeriaPlc. 27 12 39 23.3% 

 OverallPopulationSize 168 100.0% 

Source:FieldSurvey,2023. 

 
Theoverall populationis 168. 

 

3.4 SampleSizeandSamplingTechnique 

 
Asaresultoftheinabilityoftheresearchertoeffectivelystudythewholestaffstrength(population)oftheselected 

food and beverages manufacturing companies, a representative number was chosen as the samplesize of 

the population. One hundred and eighteen (118) was used as the sample size. The sample size 

wascalculatedusingtheTaro Yamanescientific formula whichis givenas: 

 

n= N 

1+N(e)
2
 

Where; 
 

Nis thepopulation (168) 

1 istheconstant 

eisthedegreeofresponsiveness(0.05) 

n is the sample 

sizeWiththeformulastatedabove; 

N= 168, e= 5%, 

n= 168 

1+ 168(0.05)
2
 

n= 168 

1 + 168(0.0025) 

n= 168 

1 +0.42 

n= 168 

1.42 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
n =118.3 

n =118 



 

 

The solution derived from the calculation above shows the number of questionnaires that was 

distributed.Therefore,our sample sizeis 118. 

Inorder forthat 

sampletoadequatelyrepresentthepopulationandtoenabletheresearchertodrawavalidconclusionbasedonthesa

mplestudied,thepurposivesamplingmethodwasusedbytheresearcherbecauseitinvolvesthemiddleandtopman

agementoftheorganizationwhohavetherelevantknowledgeaboutthesubjectmatter. 

 
3.5 MeasurementofVariables 

The two types of variables are involved in this study: the independent and dependent variables. 

Theindependent variables in this study are the Financial Strategy (FS) measured by: Strategy of Investing 

inCompany Assets (SICA), Strategy of Acquisition of Capitals (SAC), and Strategy of Redistribution 

ofProfit(SRP).ThedependentvariablesinthisstudyistheCorporatePerformanceGrowth(CPG)measuredby: 

Profitability(PBT),Innovation(INN),and CorporateCulture Attitudes(CCA). 

Table3SummaryofVariableMeasurements 
 

Variables Measurement Source 

FinancialStrategy Strategyof Investingin CompanyAssets 

Strategy of Acquisition of 

CapitalsStrategyofRedistributionof

Profit 

Questionnaire 

CorporatePerformanceGrowth Profitability

Innovation 

CorporateCultureAttitudes 

Questionnaire 

Source:Author‟sComputation(2023). 

 

 
3.6 MethodofDataCollection 

Thedataforthisstudywascollectedthroughtheprimarydatamethod.Theuseofprimarydatameansdatacollected 

specially for the research work needed at hand and it involves data which are not available inpublished 

form or in company‟s records. Primary data method involved the administration of copies ofquestionnaire 

and it was distributed to the selected sample (118) in order to generate responses from themwhichwere 

converted tothe needed dataforthisstudy. 



 

 

3.7 DataAnalysisTechniques 

 
Thedatacollectedintheresearchwasedited,coded,classifiedonthebasisofsimilarityandthentabulatedusing 

descriptive statistics such as frequencies and percentages. Also, for hypothesis, inferential statisticswas 

used to determine the relationship between dependent and independent variables with the use ofregression 

analysis. In addition, in the analysis of the data gathered the Statistical Product for 

ServiceSolutions(SPSS) version 17.0wasusedto provide satisfactoryresult. 

 
3.8 ModelSpecification 

Todeterminetheeffectoffinancialstrategyoncorporateperformancegrowthofselectedfoodandbeveragesmanufa

cturingcompanies inNigeria,we employed the followingmodel: 

CPG= ƒ(FS)………………………………………………..

 (i)

CPGt=β0+ β1FSt+ μt …………………………………….. ii) 

Theaprioriexpectationofthe slopecoefficient is: FS>1. 

 
Where; CPG = Corporate Performance 

GrowthFS= FinancialStrategy 

βo = Intercept which indicates the corporate performance growth in absence of financial 

strategy.β1–β3=Measures ofsensitivityof independent variable todependentvariable 

e=errortermwhichisnormallydistributedwithamean ofzeroandavarianceof1.t =time 

series variableform1 

ThereforeCPG= ƒ(SICA,SAC,SRP) 

PBT =(SICA) ................................................................................. (iii) 

INN= (SAC) ................................................................................... (iv) 

CCA=(SRP) ................................................................................... (v) 

CPG= β0+β1SICA+ β2SAC+β3SRP + ......+ μt (vi) 
 

A-prioriExpectations 

 
β0>0;β1>0;β2  > 0;β3  >0 .................................................................. (vii) 

 
Which assumes that the parameter estimates of β0-β3are theoretically meaningful and that there is a 

directrelationshipbetween dependentvariableand the independent variable. 



 

 

4. RESULTSANDDISCUSSIONOFFINDINGS 

4.1 DataPresentation,AnalysisandInterpretation 

4.1.1   GeneralResponseRate 

Table 4summarizes information about respondent rate where sample size of the study was 118 

staffmembers at the selected food and beverages manufacturing companies in Nigeria. One Hundred 

andEighteen (118) questionnaires were distributed to the staffs but only 109 respondents returned 

givenquestionnaires.Thisindicatesthat92.4%ofthetargetsamplefilledandreturnedquestionnaires.Accordingt

o Mugenda and Mugenda (2003), a response rate of 50% and above is recommended for data 

analysis.Therefore,theresponserateof 92.4% was consideredadequateforanalyzingthedatainthis study. 

Table4.:AnalysisofResponseRatetoAdministeredQuestionnaire 
 

ResponseRate Frequency Percentage(%) 

Numberofrespondentswhoanswered 
questionnaires. 

109 92.4% 

Numberofrespondentswhodidnotfillin 
thequestionnaires. 

9 7.6% 

Numberofquestionnairesissued 118 100% 

Source:ResearchData,(2023). 

 

 

SectionA:DemographicCharacteristicsofRespondents 

 
This section presents a brief description of the demographic characteristics of the sampled 

respondentsinvolved in this study. Such a description is considered to be very important in providing a 

betterunderstanding of the respondents included in the study and therefore provide a good foundation for 

adetailed discussion of the results based on the stipulated objectives of the study. The 

demographiccharacteristics included name of companies, gender, age bracket, level of education, work 

experience, andcategories of employees. Demographic and personal profile of respondents as shown in 

table 5  by nameof companies that the researcher visited, more questionnaire was distributed to Flour 

Mills of Nig. Plcbecause it has the highest frequency of respondents while Nestle Foods Nigeria Plc., and 

Dangote 

SugarRefineryPlchastheleastfrequencyofrespondentsrespectively.Italsoshowsthegender,researchervisited

more female than the male because female has the highest respondent‟s rate. The analysis reveals 

thehighest age bracket were from (31-40years) while the least age bracket was from (Below 30years). 

Theanalysis also shows the highest respondents had HND/BA/BSc while the least had OND. The 

analysisreveals the work experience (i.e. the length of service in the selected food and beverages 

manufacturingcompanies);itshowsthatthehighestrespondentshavebeenworkingwiththecompanybetween(5t



 

 

o 



 

 

10years)whiletheleastrespondentshavebeenworkingwiththecompanybetween(Below5years).Lastly,the 

analysis also indicates the categories of staffs; it shows that researcher distributed more 

questionnairestothetoplevelmanagerofthecompanybecauseithasthehighestfrequencyratewhiletheleastrespo

ndentsaremiddle levelmanagersof theselected food andbeverages manufacturingcompanies. 

Table5.:AnalysisofDemographicInformationofRespondents 
 

DemographicandPersonalInformation PopulationofRespondents 

Characteristics Information Frequency(N) Percentage(%) 

 

 

 
 

NAMEOFCOMPANIES 

NESTLEFOODSNIGERIAPLC. 26 23.9% 

DANGOTESUGARREFINERYPLC. 26 23.9% 

HONEYWELLFLOURMILLSNIG.P

LC. 
27 24.8% 

FLOURMILLSOFNIGERIAPLC. 30 27.5% 

Total 109 100.0% 

 

GENDER 

FEMALE 59 54.1% 

MALE 50 45.9% 

Total 109 100.0% 

 

 

 
RESPONDENT’SAGE 

BELOW30YEARS 13 11.9% 

31-40YEARS 40 36.7% 

41-50YEARS 32 29.4% 

ABOVE50YEARS 24 22.0% 

Total 109 100.0% 

 

 

LEVELOFEDUCATION 

OND 4 3.7% 

HND/BA/BSc 57 52.3% 

MSc/MA/MBA 48 44.0% 

Total 109 100.0% 

LENGTH OF 

SERVICEIN 

THEORGANIZATION 

BELOW5YEARS 13 11.9% 

BETWEEN5-10YEARS 71 65.1% 

ABOVE10YEARS 25 22.9% 



 

 

 Total 109 100.0% 

 

CATEGORYOFSTAFFS 

MIDDLELEVELMANAGER 53 48.6% 

TOPLEVELMANAGER 56 51.4% 

Total 109 100.0% 

Source:FieldSurvey,2023. 

 

 
SectionB: StrategyofInvestinginCompanyAssetsandProfitability. 

 
This section is based on analysis of the strategy of investing in company assets and it effect on 

theprofitability of selected food and beverages manufacturing companies in Nigeria; the table below 

showsrespondents‟opinion on both independent anddependentvariables. 

Table:6:DescriptiveStatisticsoftheOpinionsofRespondentsonStrategyofInvestinginCompanyAssetsa

ndProfitability. 

 

 

 

 
S/N 

 

 

 
Variable 

Attribute[Percentage(%)/Frequency]  

 

 
Mean 

 

Standard

Deviation 

SA A UN D SD 

 

1. 

Our company has a 

clearstrategy for 

investing 

incompanyassets. 

 

61.5% (67) 

 

36.7% (40) 

 

1.8%(2) 

 

0.0%(0) 

 

0.0%(0) 

 

1.40 

 

0.529 

 

2. 

Ourcompanyconsidersth

e long-term impact 

ofinvestingincompanyas

sets. 

 

49.5% (54) 

 

45.9% (50) 

 

3.7%(4) 

 

0.9%(1) 

 

0.0%(0) 

 

1.56 

 

0.615 

 

3. 

Investing in 

companyassets such as 

machineryand 

equipment leads toan 

increase inprofitability. 

 

48.6% (53) 

 

36.7% (40) 

 

7.3%(8) 

 

3.7%(4) 

 

3.7%(4) 

 

1.77 

 

0.997 

 

4. 

Proper maintenance 

ofcompany assets 

isimportant to ensure 

thelongevity 

andprofitability of food 

andbeverage 

manufacturingcompanie

sinNigeria. 

 

48.6% (53) 

 

45.0% (49) 

 

4.6%(5) 

 

1.8%(2) 

 

0.0%(0) 

 

1.60 

 

0.668 



 

 

 

5. 

Our company 

regularlyevaluates 

theperformance of 

itsassets. 

 

46.8% (51) 

 

41.3% (45) 

 

8.3%(9) 

 

2.8%(3) 

 

0.9%(1) 

 

1.70 

 

0.811 

 

6. 

Our company invests 

inassetsthathavethepoten

tialtoincreaseprofitabilit

y. 

 

44.0% (48) 

 

42.2% (46) 

 

7.3%(8) 

 

5.5%(6) 

 

0.9%(1) 

 

1.77 

 

0.878 

Note: SA=StronglyAgree,A= Agree,UD= Undecided,D= Disagree,SD=StronglyDisagree. 

Source:FieldSurvey,2023. 

 
Table7question(1)showsthehighestrespondentsstronglyagreethat„theircompanyhasaclearstrategyfor 

investing in company assets‟ while the lowest respondents chose undecided. The mean value of 

1.40andstandard deviationof 0.529 showsthatonaverage,mostrespondents agreetothe above. 

Question (2) tells us that the highest respondents strongly agree that „their company considers the long-

term impact of investing in company assets‟ while the lowest respondents chose disagree. The mean 

valueof1.56and standarddeviation of0.615showsthatonaverage, most respondentsagree totheabove. 

Question (3) reveals that the highest respondents strongly agree that „investing in company assets such 

asmachineryandequipmentleadstoanincreaseinprofitability‟whilethelowestrespondentschosedisagreeand 

strongly disagree respectively. This is further supported by the mean value of 1.77 and standarddeviation 

of0.997. 

Question (4) shows the highest respondents strongly agree that „proper maintenance of company assets 

isimportant to ensure the longevity and profitability of food and beverage manufacturing companies 

inNigeria‟ while the lowest respondents chose disagree. The mean value of 1.60 and standard deviation 

of0.668shows thaton average, mostrespondentsagreeto theabove. 

Question (5) indicates the highest respondents strongly agree that „our company regularly evaluates 

theperformance of its assets‟ while the lowest respondents chose strongly disagree. This is further 

supportedbythe mean value of1.70and standard deviation of 0.811. 

Question(6)showsthehighestrespondentsstronglyagreethat„ourcompanyinvestsinassetsthathavethepotential

toincreaseprofitability‟whilethelowestrespondentschosestronglydisagree.Themeanvalueof 

1.77andstandard deviationof 0.878 showsthatonaverage, most respondentsagree totheabove. 



 

 

SectionC:StrategyofAcquisitionofCapitalsandInnovation. 

 
This section is based on analysis of the strategy of acquisition of capitals and it effect on the innovation 

ofselected food and beverages manufacturing companies in Nigeria; the table below shows 

respondents‟opiniononbothindependentanddependentvariables. 

Table: 7: Descriptive Statistics of the Opinions of Respondents on Strategy of Acquisition 

ofCapitals andInnovation. 

 

 

 

 
S/N 

 

 

 
Variable 

Attribute[Percentage(%)/Frequency]  

 
Mean 

 

Standard

Deviation 

SA A UN D SD 

 

1. 

Ourcompanyhassuccessf

ullyacquiredothercompa

niesinthepasttogainacces

stonewmarketsor 

technologies 

 

45.9%(50) 

 

48.6%(53) 

 

3.7%(4) 

 

0.0%(0) 

 

1.8%(2) 

 

1.63 

 

0.729 

 

2. 

Our company has a 

clearstrategyforacquiring

capitalforinnovation. 

 

44.0%(48) 

 

50.5%(55) 

 

5.5%(6) 

 

0.0%(0) 

 

0.0%(0) 

 

1.61 

 

0.592 

 

3. 

Our company 

regularlyseeks feedback 

fromcustomers 

andstakeholders to 

improveour innovation 

andacquisitionstrategies

. 

 

36.7%(40) 

 

58.7%(64) 

 

2.8%(3) 

 

1.8%(2) 

 

0.0%(0) 

 

1.70 

 

0.616 

 

4. 

Our company has a well-

defined process 

foridentifying and 

assessingpotential 

acquisitiontargets. 

 

33.9%(37) 

 

57.8%(63) 

 

7.3%(8) 

 

0.9%(1) 

 

0.0%(0) 

 

1.75 

 

0.626 

 

5. 

Our company is 

willingto invest 

significantresources to 

acquirecompanies 

withpromising 

technologiesorproducts

. 

 

33.9%(37) 

 

45.9%(50) 

 
 

11.9%(13) 

 

6.4%(7) 

 

1.8%(2) 

 

1.96 

 

0.942 

 

6. 

Our company has 

adedicated 

innovationteam to 

develop 

newproductsandproces

ses. 

 

31.2%(34) 

 

58.7%(64) 

 

6.4%(7) 

 

1.8%(2) 

 

1.8%(2) 

 

1.84 

 

0.772 



 

 

Note: SA=StronglyAgree,A= Agree,UD=Undecided,D=Disagree, SD=StronglyDisagree. 

Source:FieldSurvey,2023. 

 

 
Table 8 question (1) indicates that the highest respondents strongly agree that „their company 

hassuccessfullyacquiredothercompaniesinthepasttogainaccesstonewmarketsortechnologies‟whilethelowest 

respondents chose strongly disagree. This is further supported by the mean value of 1.63 

andstandarddeviationof 0.729. 

Question(2)revealsthatthehighestrespondentsagreethat„theircompanyhasaclearstrategyforacquiringcapitalf

orinnovation‟whilethelowestrespondentschoseundecided.Themeanvalueof1.61andstandarddeviationof 

0.592showsthatonaverage, mostrespondentsagreetothe above. 

Question (3) shows that the highest respondents agree that „their company regularly seeks feedback 

fromcustomersandstakeholderstoimproveourinnovationandacquisitionstrategies‟whilethelowestrespondent

s chose disagree. This is further supported by the mean value of 1.70 and standard deviation of0.616. 

Question (4) tells us that the highest respondents agree that „their company has a well-defined process 

foridentifyingandassessingpotentialacquisitiontargets‟whilethelowestrespondentschosedisagree.Thisisfurt

hersupported bythe mean value of 1.75andstandard deviation of0.626. 

Question (5) shows that the highest respondents agree that „their company is willing to invest 

significantresources to acquire companies with promising technologies or products‟ while the lowest 

respondentschose strongly disagree. The mean value of 1.96 and standard deviation of 0.942 shows that 

on average,most respondents agree tothe above. 

Question(6)revealsthatthehighestrespondentsagreethat„theircompanyhasadedicatedinnovationteamto 

develop new products and processes‟ while the lowest respondents were disagree and strongly 

disagreerespectively.Thisisfurthersupported bythe meanvalueof1.84and standarddeviation of0.772. 

 

 

 

SectionD:StrategyofRedistributionofProfitandCorporateCultureAttitude. 

This section is based on analysis of the strategy of redistribution of profit and it effect on the 

corporatecultureattitudeofselectedfoodandbeveragesmanufacturingcompaniesinNigeria;thetablebelowsho

wsrespondents‟opinion on both independent anddependentvariables. 



 

 

Table: 8: Descriptive Statistics of the Opinions of Respondents on Strategy of Redistribution 

ofProfitandCorporate Culture Attitude. 

 

 

 

 
S/N 

 

 

 
Variable 

Attribute[Percentage(%)/Frequency]  

 

 
Mean 

 

Standard

Deviation 

SA A UN D SD 

 

1. 

 

Our company has

 astrongethicalcult

ure. 

 

57.8% (63) 

 

30.3% (33) 

 

8.3% (9) 

 

0.9%(1) 

 

2.8%(3) 

 

1.61 

 

0.893 

 

2. 

Our company has a 

clearpolicy on 

profitredistribution. 

 

55.0% (60) 

 

37.6% (41) 

 

3.7%(4) 

 

0.9%(1) 

 

2.8%(3) 

 

1.59 

 

0.841 

 

3. 

Our company 

valuesdiversity and 

promotesinclusion. 

 

50.5% (55) 

 

38.5% (42) 

 

7.3%(8) 

 

2.8%(3) 

 

0.9%(1) 

 

1.65 

 

0.809 

 

4. 

Our company 

prioritizesreinvestment 

in thebusiness over 

profitredistribution. 

 

44.0% (48) 

 

47.7% (52) 

 

3.7%(4) 

 

1.8%(2) 

 

2.8%(3) 

 

1.72 

 

0.851 

 

5. 

Our 

companyencourage

s 

opencommunicatio

n andfeedback. 

 

44.0% (48) 

 

44.0% (48) 

 

7.3%(8) 

 

0.9%(1) 

 

3.7%(4) 

 

1.76 

 

0.912 

 

6. 

Our company 

considersthe welfare of 

itsemployees 

whendistributingprofits

. 

 

37.6% (41) 

 

46.8% (51) 

 

8.3%(9) 

 

6.4%(7) 

 

0.9%(1) 

 

1.86 

 

0.887 

Note: SA=StronglyAgree,A= Agree,UD=Undecided,D=Disagree, SD=StronglyDisagree. 

Source:FieldSurvey,2023. 

 
Table 9 question (1) indicates the highest respondents strongly agree that „their company has a 

strongethicalculture‟whilethelowestrespondentschosedisagree.Themeanvalueof1.61andstandarddeviationo

f0.893showsthatonaverage, mostrespondents agree totheabove. 

Question (2) tells us that the highest respondents strongly agree that „their company has a clear policy 

onprofit redistribution‟ while the lowest respondents chose disagree. The mean value of 1.59 and 

standarddeviationof 0.841showsthatonaverage, mostrespondentsagreetothe above. 



 

 

Question (3) reveals that the highest respondents strongly agree that „their company values diversity 

andpromotes inclusion‟ while the lowest respondents chose strongly disagree. This is further supported by 

themean value of1.65andstandarddeviation of 0.809. 

Question (4) shows the highest respondents agree that „their company prioritizes reinvestment in 

thebusiness over profit redistribution‟ while the lowest respondents chose disagree. The mean value of 

1.72andstandard deviationof 0.851 showsthatonaverage,mostrespondents agreetothe above. 

Question (5) indicates the highest respondents agree and strongly agree that „their company 

encouragesopencommunicationandfeedback‟whilethelowestrespondentschosedisagree.Thisisfurthersuppo

rtedbythe mean value of1.76 and standard deviation of 0.912. 

Question(6)showsthehighestrespondentsagreethat„theircompanyconsidersthewelfareofitsemployeeswhen 

distributing profits‟ while the lowest respondents chose strongly disagree. The mean value of 

1.86andstandard deviationof 0.887 showsthatonaverage,mostrespondents agreetothe above. 

 

 

 
SectionE:Financial StrategyandCorporatePerformanceGrowth. 

This section is based on analysis of the financial strategy and corporate performance growth of 

selectedfood and beverages manufacturing companies in Nigeria; the table below shows respondents‟ 

opinion onbothindependentand dependentvariables. 

Table:10:DescriptiveStatisticsoftheOpinionsofRespondentsonFinancialStrategyandCorporatePerfor

manceGrowth. 

 

 

 

 
S/N 

 

 

 
Variable 

Attribute[Percentage(%)/Frequency]  

 

 
Mean 

 

Standard

Deviation 

SA A UN D SD 

 

1. 

 

Our company has a well-

definedfinancialstrategyt

osupportgrowth. 

 

49.5% (54) 

 

38.5% (42) 

 

7.3% (8) 

 

3.7%(4) 

 

0.9%(1) 

 

1.68 

 

0.838 

 

2. 

Ourcompany‟sfinancials

trategy has facilitatedthe 

expansion of ourproduct 

offerings. 

 

45.9% (50) 

 

48.6% (53) 

 

3.7%(4) 

 

0.0%(0) 

 

1.8%(2) 

 

1.63 

 

0.729 



 

 

 

3. 

Our company 

regularlyreviews and 

adjusts itsfinancial 

strategy basedonmarket 

conditions. 

 

44.0% (48) 

 

45.0% (49) 

 

4.6%(5) 

 

2.8%(3) 

 

3.7%(4) 

 

1.77 

 

0.939 

 

4. 

Our company 

hasexperienced 

positiverevenuegrowtho

verthepastfew years. 

 

42.2% (46) 

 

45.9% (50) 

 

5.5%(6) 

 

2.8%(3) 

 

3.7%(4) 

 

1.80 

 

0.941 

 

5. 

Our company 

prioritizesinvestments 

that havethe potential to 

enhanceprofitabilityand

growth. 

 

36.7% (40) 

 

58.7% (64) 

 

2.8% (3) 

 

1.8%(2) 

 

0.0%(0) 

 

1.70 

 

0.616 

 

6. 

Ourcompany‟smarkets

hare in the food 

andbeverages industry 

hasincreased. 

 

33.9% (37) 

 

57.8% (63) 

 

7.3%(8) 

 

0.9%(1) 

 

0.0%(0) 

 

1.75 

 

0.626 

Note: SA=StronglyAgree,A= Agree,UD=Undecided,D=Disagree, SD=StronglyDisagree. 

Source:FieldSurvey,2023. 

 
Table10question(1)indicatesthatthehighestrespondentsstronglyagreethat„theircompanyhasawell-defined 

financial strategy to support growth‟ while the lowest respondents chose strongly disagree. This 

isfurthersupported bythe mean value of 1.68andstandard deviation of0.838. 

Question(2)revealsthatthehighestrespondentsagreethat„theircompanyfinancialstrategyhasfacilitatedtheexp

ansionoftheirproductofferings‟whilethelowestrespondentschosestronglydisagreed.Themeanvalueof1.63an

d standarddeviation of0.729 showsthat onaverage,mostrespondentsagreetotheabove. 

Question(3)showsthatthehighestrespondentsagreethat„theircompanyregularlyreviewsandadjustsitsfinancial

strategybasedonmarketconditions‟whilethelowestrespondentschosedisagree.Thisisfurthersupportedbythe 

mean value of1.77 andstandard deviation of0.939. 

Question(4)tellsusthatthehighestrespondentsagreethat„theircompanyhasexperiencedpositiverevenuegrowth 

over the past few years‟ while the lowest respondents chose disagree. This is further supported bythe 

mean value of 1.80andstandarddeviationof 0.941. 

Question(5)showsthatthehighestrespondentsagreethat„theircompanyprioritizesinvestmentsthathavethe 

potential to enhance profitability and growth‟ while the lowest respondents chose disagree. The 

meanvalueof1.70and standarddeviation of0.616showsthat onaverage,mostrespondentsagreetotheabove. 



 

 

Question (6) reveals that the highest respondents agree that „their company market share in the food 

andbeverages industry has increased‟ while the lowest respondents chose disagree. This is further 

supportedbythe mean value of1.75and standard deviation of0.626. 

 

 
 

4.2 TestofHypotheses 

 
4.2.1 AnalysesofResearchHypothesisOne 

 
 Objective1-Toinvestigatewhetherthestrategyofinvestingincompanyassetsaffecttheprofitabilityof 

selectedfoodand beveragesmanufacturingcompaniesin Nigeria. 

 Hypothesis 1 - Strategy of investing in company assets has no significant effect on profitability 

ofselected food and beverages manufacturingcompaniesin Nigeria. 

 
Table 11: Linear regression analysis showing thestrategy of investing in company assets 

andprofitabilityofselectedfood andbeverages manufacturing companiesin Nigeria. 

 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

 

t 

 

 

Sig. B Std. Error Beta 

 
1 

(Constant) 1.299 .151  8.612 .000 

Ourcompanyhasaclearstrategyfor 

investingincompanyassets. 
.184 .096 .168 1.922 .043 

R=.168
a
;R

2
 =.028;AdjR

2
= .021;F=3.695;P<.043 

a.DependentVariable:Propermaintenanceofcompanyassetsisimportanttoensurethelongevity 

andprofitabilityoffoodandbeveragemanufacturingcompaniesinNigeria. 

 
 

Source: FieldSurvey,2023 usingSPSS17.0 

 

TheregressionanalysisresultspresentedinTable12 revealsthatthecoefficientofdeterminationRsquaredwas 

0.028 which implies that the model exhibited a very low explanatory power, and is not of a good fit.The 

finding was supported by a regression coefficient of 0.184 and a p value of 0.043. Since the p 

value(0.043)waslessthanα=0.05,hence,thenullhypothesisisofnosignificanteffectandbytheabovefindingsis 

rejected (H01). In effect, and statistically, strategy of investing in company assets has significant 

effectonprofitabilityofselectedfood and beveragesmanufacturingcompaniesinNigeria. 



 

 

4.2.2 AnalysesofResearchHypothesisTwo 

 
 Objective2-Toidentifywhetherthestrategyofacquisitionofcapitalsaffecttheinnovationofselected 

food and beverages manufacturingcompaniesin Nigeria. 

 Hypothesis2-Strategyofacquisitionofcapitalshasnosignificanteffectoninnovationof 

selectedfoodand beverages manufacturingcompaniesin Nigeria. 

 
Table12:Linearregressionanalysisshowingthestrategyofacquisitionofcapitalsandinnovationofselectedf

ood andbeveragesmanufacturingcompaniesin Nigeria. 

 
Coefficients

a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

 

t 

 

 

Sig. B Std. Error Beta 

 

 
1 

(Constant) 1.283 .171  7.514 .000 

Ourcompanyhasaclearstrategyfor

 acquiring capital for 

innovation. 

 
.283 

 
.095 

 
.255 

 
2.973 

 
.004 

R=.255
a
;R

2
= .065;AdjR

2
= .058; F =8.840; P< .004 

a.DependentVariable:Ourcompanyhasadedicatedinnovationteamtodevelopnewproductsand 

processes. 

 

Source: FieldSurvey,2023 usingSPSS17.0 

 
TheregressionanalysisresultspresentedinTable13 revealsthatthecoefficientofdeterminationRsquaredwas 

0.065 which implies that the model exhibited a very low explanatory power, and is not of a good fit.The 

finding was supported by a regression coefficient of 0.283 and a p value of 0.004. Since the p 

value(0.004)waslessthanα=0.05,hence,thenullhypothesisisofnosignificanteffectandbytheabovefindingsis 

rejected (H02). In effect, and statistically, strategy of acquisition of capitals has significant effect 

oninnovationofselectedfoodand beverages manufacturingcompaniesin Nigeria. 

 

4.2.3 AnalysesofResearchHypothesisThree 

 
 Objective3–

Todeterminewhetherthestrategyofredistributionofprofitaffectthecorporatecultureattitude 

ofselectedfood andbeverages manufacturingcompaniesin Nigeria. 



 

 

 Hypothesis3-

Strategyofredistributionofprofithasnosignificanteffectoncorporatecultureattitudeofselected 

foodand beverages manufacturingcompaniesin Nigeria. 

 
Table 13: Linear regression analysis showing the strategy of redistribution of profit and 

corporatecultureattitudeofselectedfood and beveragesmanufacturingcompaniesinNigeria. 

 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

 

t 

 

 

Sig. B Std. Error Beta 

 
1 

(Constant) 1.591 .131  12.099 .000 

Ourcompanyhasaclearpolicy 

onprofitredistribution. 
.101 .070 .127 1.447 .025 

R=.127
a
;R

2
 =.016;AdjR

2
=.008;F= 2.094; P<.025 

a.DependentVariable:Ourcompanyhasastrongethical culture. 

 

Source:FieldSurvey,2023 usingSPSS17.0 

 
The regression analysis results presented in Table 13 indicates that the coefficient of determination 

Rsquared was 0.016 which implies that the model exhibited a very low explanatory power, and is not of 

agood fit. The finding was supported by a regression coefficient of 0.101 and a p value of 0.025. Since 

thepvaluewaslessthanα=0.05,hence,thenullhypothesisisofnosignificanteffectandbytheabovefindingsis 

rejected (H03). In effect, and statistically, strategy of redistribution of profit has significant effect 

oncorporatecultureattitude ofselected foodandbeverages manufacturingcompaniesinNigeria. 

4.2.4 Analyses of Research Hypothesis 

FourHypothesis IV 

H04:Thereisnosignificantrelationshipbetweenfinancialstrategyandcorporateperformancegrowthofselectedfoo

d and beverages manufacturingcompaniesin Nigeria. 

Model 

 
Y= a + bX+e 

Where: Y = Dependent Variable (Corporate Performance 

Growth)a=intercept/autonomous 



 

 

b=coefficient ofep 

X = Independent Variable (Financial 

Strategy)e= stochastic errorterm 

Table14 

:RegressionAnalysisontherelationshipbetweenfinancialstrategyandcorporateperformancegrowth of 

selectedfoodand beveragesmanufacturingcompanies inNigeria. 

 
NullHypothesis(H04) R Square Adjusted

RSquare 

BetaCoeffi

cient 

F Significance Decision 

Thereisnosignificantrelationshipb

etweenfinancialstrategyandcorpor

ate performance growth 

ofselectedfoodandbeveragesmanu

facturingcompaniesin 
Nigeria. 

.060 .051 .207 6.847 .010 Reject(H04) 

Source:ResearchData,(2023) usingSPSS17.0 

 
The regression analysis results presented in Table 14 indicates that the coefficient of determination 

Rsquared was 0.060 which implies that the model exhibited a very low explanatory power, and is not of 

agoodfit.Thefindingwassupportedbyaregressioncoefficientof0.207andapvalueof0.010.Sincethepvaluewasl

essthanα=0.05,thenullhypothesiswasrejected(H04).Weconcludedthatthereissignificantrelationship between 

financial strategy and corporate performance growth of selected food and 

beveragesmanufacturingcompaniesin Nigeria. 

 
From the table 15 below, the constant gave a value of 1.359 which is the intercept, hence establishing 

apositive relationship because of the positive value while the row contains the name of the 

independentvariable which refers to the slope. The value for the independent variable is statistically 

significant, thisalso explain the establishment of a relationship between the independent variable and the 

dependentvariable. The independent variable had a significant value of 0.010 which is lower than the 

decision rulevalueof 0.05.Andthisexplainsforthehighrelationship that existedamongthe variables. 

 
This relationship will be shown in the model 

below:Y= 1.359 +0.010X 

WhereY=CorporatePerformanceGrowthX=Fi

nancialStrategy 



 

 

Table15:RegressionCoefficient 

Coefficients
a
 

 

 

 
Model 

 
UnstandardizedCoefficients 

Standardized

Coefficients 

 

 

 
t 

 

 

 
Sig. B Std. Error Beta 

1 (Constant) 1.359 .142  

 

 

.245 

9.591 .000 

 Our company‟s 

financialstrategy has 

facilitated 

theexpansionofour 

product 

offerings. 

 
 

.207 

 
 

.079 

 
 

2.617 

 
 

.010 

a.DependentVariable:Ourcompanyprioritizesinvestmentsthathavethepotentialtoenhanceprofitabilityand 

growth. 

Source:ResearchData,(2023)usingSPSS17.0 

The regression coefficients and their associated t statistics and p values are presented in table 15. 

Theresults indicate that there is a positive and significant relationship between financial strategy 

andcorporateperformancegrowthofselectedfoodandbeveragesmanufacturingcompaniesinNigeria. 

 
4.3 Discussionof Finding 

 
Thefindingofthefirsthypothesishasrevealedthatstrategyofinvestingincompanyassetshassignificanteffect on 

profitability of selected food and beverages manufacturing companies in Nigeria. This findingwas 

supported by the study carried out. This was consistent with Cummings (2018) conducted a study 

onfinancial strategies for sustaining small businesses. The findings identify financial strategies (investing 

incompany asset) that small business leaders can use to increase productivity and profitability in 

theirbusinesses. Also, a study by Deidra (2021) carried out the impact of financial strategy on SMEs 

Growth.Thestudyfoundoutthatfinancialstrategyexertsasignificantinfluenceonthegrowthofsmallmanufacturi

ngfirms inKenya. 

The finding of the second hypothesis has revealed that strategy of acquisition of capitals has 

significanteffectoninnovationofselectedfoodandbeveragesmanufacturingcompaniesinNigeria.Theresultsfro

mthe above hypothesis analysis are in line with the findings from other research works. Renato et al. 

(2015)conductedastudyonstrategyofcompanyacquisitionfortechnologicalinnovation.Theresultsrevealsthata

cquisitionofcompanieswithstrongR&Dstructurescanbeapowerfultoolforincreasingthetechnologicalcapacity

. Thus, a critical factor for the success of this strategy is the implementation of 

appropriatemanagementprocesses,toensuretheeffectivecoordinationofglobalR&D,andtheintegrationof 



 

 

innovationactivitiesofnewlyacquiredcompanies,by creating an efficient network to better 

exploittheircorecompetences. 

 
Thefindingofthethirdhypothesishasrevealedthatstrategyofredistributionofprofithassignificanteffecton 

corporate culture attitude of selected food and beverages manufacturing companies in Nigeria. 

ThesefindingswereinagreementwithRejieandRezaul(2018)examinedthephenomenonofprofitredistributioni

n Indian business groups and relates redistribution with the underperformance of group-affiliated 

firmsrelative to unaffiliated firms. The finding shows a significant profit redistribution effect within a 

businessgroup. In line with Huei et al. (2015) conducted a study on the potential occurrence of profit 

redistributionin family-controlled business groups in Malaysia. The study found that inefficient profit 

redistributionoccurs where profits/resources are redistributed or transferred from good-performing 

corporations. Thestudy suggested that inefficient profit redistribution is concentrated mainly in large 

business groups ratherthanin smallandintermediatesize businessgroups. 

 
The finding of the fourth hypothesis has revealed that there is significant relationship between 

financialstrategy and corporate performance growth of selected food and beverages manufacturing 

companies inNigeria. This finding was supported by the study carried out. This was consistent with Ariyo 

et al. (2020)conducted a study on the impact of financial strategy on the financial performance of small 

scale businessfirms. The method of data analysis used in the study were descriptive, correlation, and 

regression analysis.The finding shows that a positive relationship exists between financial strategy and 

financial performanceofsmallscale businessfirms in Ado-Ekiti. 

 
Table16:SummaryTable ofFindings. 

 

S/N Hypotheses Results Remark 

1. Strategy of investing in company 

assetshas no significant effect on 

profitability ofquoted food and beverages 

manufacturingcompaniesin Nigeria. 

T-test=1.922, p= 0.043<0.05; 

F-value = 3.695, p= 0.043<0.05 

H01wasrejected 

2. Strategy of acquisition of capitals has 

nosignificant effect on innovation of 

quotedfoodandbeveragesmanufacturingco

mpaniesin Nigeria. 

T-test=2.973, p= 0.004<0.05; 

F-value= 8.840,p= 0.004<0.05 

H02wasrejected 

3. Strategy of redistribution of profit has 

nosignificanteffectoncorporatecultureattitu

deofquotedfoodandbeveragesmanufacturin

gcompaniesin Nigeria. 

T-test=1.447, p= 0.025<0.05; 

F-value=2.094, p= 0.025<0.05 

H03wasrejected 



 

 

4. Thereisnosignificantrelationshipbetween 

financial strategy and 

corporateperformance growth of selected 

food 

andbeveragesmanufacturingcompaniesinN

igeria. 

T-test=2.617, p= 0.010<0.05; 

F-value=2.094, p= 0.010<0.05 

H04wasrejected 

Source:ResearchData,(2023). 

 

 

5. CONCLUSIONANDRECOMMENDATIONS 
 

Fromthepreviouschapter,it canbeconcludedthatthereisapositivesignificant effectbetweenfinancialstrategy 

and corporate performance growth of selected food and beverages manufacturing companies inNigeria.The 

followingconclusions weremade basedon thefindings. 

i. The study reveals that strategy of investing in company assets has significant effect on profitability 

ofselected food and beverages manufacturing companies in Nigeria. Despite this importance, the 

companiesprioritize assets that can directly enhance profitability. Notably, the research suggests that 

investing 

inmachineryandequipmenthasthepotentialtoboostprofitability.Thestatementemphasizesthatgeneratingprofi

tisessentialfor acompany‟s long-termsurvival. 

ii. The finding of the study highlights that the strategy of acquisition of capitals has significant effect 

oninnovation of selected food and beverages manufacturing companies in Nigeria. These companies have 

awell-defined approach for obtaining capital to drive innovation. The concept of innovation 

encompassesnot only major technological advancements but also includes smaller improvements in 

customer 

serviceandexistingproductfeatures.Thestudyunderscoresthattheselectedcompaniesdemonstratecommitmen

ttoinnovation through dedicatedteams focused ondevelopingnew productsand processes. 

iii. Strategy of redistribution of profit has significant effect on corporate culture attitude of selected 

foodand beverages manufacturing companies in Nigeria. The analysis supports this claim by highlighting 

thatthe selected companies have established clear profit distribution policies that prioritize the welfare of 

theiremployees. 

iv. There is significant relationship between financial strategy and corporate performance growth 

ofselected food and beverages manufacturing companies in Nigeria. This emphasizes the need for 

thesecompanies to strategically manage their financial strategy to enhance their overall business outcomes 

anddrivesustainable growth. 



 

 

Recommendations: 

 
Basedonthefindingsofthisstudy,severalrecommendationsemergeforfoodandbeveragesmanufacturingcompaniesin 

Nigeria: 

 

i. Strategy of investing in company assets: Given the positive impact of investing in company 

assetson profitability, food and beverages manufacturing industry in Nigeria should actively prioritize 

strategicinvestments to enhance their productive capacity and profitability. Regular assessments of 

potential assetinvestmentsshould becarried outtoalign withbusiness goals. 

 

ii. Strategyofacquisitionofcapitals:Tofosterinnovation,foodandbeveragesmanufacturingindustryin 

Nigeria should consider adopting a strategy of capital acquisition. However, they should ensure 

thateffective management processes are in place to facilitate the integration of acquired entities‟ 

innovationactivitiesand technologies. 

 
iii. Strategy of redistribution of profit: Corporate leaders should recognize the importance of 

profitredistribution as a means to influence corporate culture attitudes. However, they should strive for 

efficientredistribution mechanisms, avoiding pitfalls of inefficient redistribution that may hinder growth 

andundermineperformance. 

 
iv. HolisticFinancialStrategy:FoodandbeveragesmanufacturingindustryinNigeriashouldproactivelyintegr

atesoundfinancialstrategiesintotheiroperations.Thiscouldinvolveacomprehensiveapproachthatcombines 

prudent investment, thoughtful capital acquisition, and well-considered profit redistribution,tailoredto the 

company's specific context and objectives. 
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