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CLOTHING AND ACCESSORIES AS A FORM OF ARTISTIC EXPRESSION 

 

ABSTRACT 

This study explores how clothing and accessories serve as forms of artistic expression in Ghana, 

investigating their role in self-expression, cultural identity, and social communication. Using a 

mixed-methods approach, including surveys (N=500) and in-depth interviews (N=20) with 

Ghanaian adults aged 18-60, the research reveals that 88% of participants consider clothing a 

form of art. Key findings include gender differences in the importance attributed to clothing for 

self-expression, age-related variations in the use of traditional textiles, and the complex interplay 

between global clothing trends and local cultural practices. Thematic analysis of interviews 

identified the use of traditional Ghanaian textiles and symbols in contemporary clothing, the 

influence of globalization, and the role of clothing in asserting personal and cultural identity. 

This research contributes to the literature on clothing as artistic expression, emphasizing its 

cultural specificity in the Ghanaian context. 
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1. INTRODUCTION 

Clothing and accessories have long been recognised as forms of artistic expression, transcending 

their utilitarian functions to convey meaning, creativity, and identity (Barnard, 2020; Kaiser, 

2019). In Ghana, a country with a rich textile heritage and vibrant clothing scene, clothing and 

accessories play a significant role in artistic expression, reflecting individual tastes, cultural 

values, and social norms (Akinola & Elias, 2021; Amankwah-Poku, 2019).This research 

examines the role of clothing and accessories as artistic media in Ghana, investigating how 

Ghanaians use clothing to express themselves and the cultural significance attached to these 

practices. By exploring the intersection of clothing and art in a Ghanaian context, this study 



2 
 

contributes to the growing body of literature on the cultural specificity of artistic expression 

(Boateng, 2018; Gott, 2022). 

Relevant literature on clothing and art suggests that clothing and accessories serve as powerful 

means of communication, allowing individuals to assert their identities, creativity, and social 

affiliations (Entwistle, 2020; Rocamora, 2021). Studies have highlighted clothing's historical and 

cultural significance as an art form, with clothing and accessories reflecting societal values, 

norms, and aesthetic preferences (Allman, 2019; Rovine, 2018).In the Ghanaian context, 

researchers have emphasised the role of traditional textiles, such as kente and adinkra, in artistic 

expression and cultural identity formation (Akinola & Elias, 2021; Amankwah-Poku, 2019). 

However, there is a need for further investigation into the contemporary uses of clothing and 

accessories as artistic media in Ghana, particularly in light of globalisation and the influence of 

international clothing trends (Boateng, 2018).This study aims to address this gap in the literature 

by exploring the following research questions: 

1. How do Ghanaians use clothing and accessories as artistic expression? 

2. What cultural and social significance is attached to clothing and art in Ghana? 

3. How do self-expression and identity formation manifest through clothing and accessories 

in Ghana? 

By answering these questions, This research examines the role of clothing and accessories as 

artistic media in Ghana, investigating how Ghanaians use clothing to express themselves and the 

cultural significance of these practices. By exploring the intersection of clothing and art in a 

Ghanaian context, this study contributes to the growing body of literature on the cultural 

specificity of artistic expression (Boateng, 2018; Gott, 2022). 

2. LITERATURE REVIEW 

The study of clothing as an art form has a rich history, with scholars examining the aesthetic, 

cultural, and social dimensions of clothing and accessories (Barnard, 2020; Kaiser, 2019). This 

literature review focuses on three key themes: the history of clothing as an art form, the role of 

clothing and accessories in self-expression and identity formation, and the cultural and social 

significance of clothing and art, specifically focusing on the Ghanaian context. 
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2.1 History of Clothing as an Art Form 

Clothing has long been recognised as a form of artistic expression, with clothing and accessories 

serving as media for creativity, innovation, and cultural representation (Allman, 2019; Rovine, 

2018). Historical studies have traced the evolution of clothing as an art form, highlighting the 

influence of social, political, and economic factors on clothing design and production (Entwistle, 

2020; Rocamora, 2021).In the Ghanaian context, the history of clothing as an art form is closely 

tied to the country's textile heritage, with traditional fabrics such as kente and adinkra serving as 

important cultural symbols and artistic media (Akinola & Elias, 2021; Amankwah-Poku, 2019). 

Scholars have examined the historical significance of these textiles, tracing their origins, 

production processes, and cultural meanings (Boateng, 2018; Gott, 2022). 

2.2 Role of Clothing and Accessories in Self-Expression and Identity Formation 

Clothing and accessories play a crucial role in self-expression and identity formation, allowing 

individuals to communicate their personalities, values, and social affiliations (Entwistle, 2020; 

Kaiser, 2019). Studies have explored how clothing choices reflect and shape individual and 

collective identities, with clothing serving as a means of asserting cultural, religious, and 

political affiliations (Barnard, 2020; Rocamora, 2021). 

In Ghana, clothing and accessories are important markers of personal and cultural identity, with 

traditional textiles and symbols serving as powerful means of self-expression (Akinola & Elias, 

2021; Amankwah-Poku, 2019). Researchers have examined how Ghanaians use clothing to 

assert their individuality, creativity, and cultural pride, with clothing choices reflecting a 

complex interplay of traditional and modern influences (Boateng, 2018; Gott, 2022). 

2.3 Cultural and Social Significance of Clothing and Art 

Clothing and art are deeply embedded in cultural and social contexts, reflecting and shaping 

societal values, norms, and aesthetic preferences (Allman, 2019; Kaiser, 2019). Studies have 

explored clothing and art's cultural and social significance, examining how clothing and 

accessories are markers of status, belonging, and cultural identity (Barnard, 2020; Entwistle, 

2020). 

In Ghana, clothing and art are culturally and socially significant and closely tied to the country's 

history, traditions, and social structures (Akinola & Elias, 2021; Amankwah-Poku, 2019). 
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Researchers have investigated how clothing and accessories reflect Ghanaian cultural values, 

such as the importance of community, respect for elders, and the celebration of life events 

(Boateng, 2018; Gott, 2022). 

This literature review highlights the rich and complex history of clothing as an art form, the role 

of clothing and accessories in self-expression and identity formation, and the cultural and social 

significance of clothing and art, with a specific focus on the Ghanaian context. By situating the 

current study within this broader scholarly discourse, this research aims to contribute to a 

nuanced understanding of the role of clothing as an artistic medium in Ghana. 

 

3. METHODOLOGY 

This study employs a mixed-methods approach to provide a comprehensive understanding of the 

role of clothing and accessories as artistic media in Ghana. The research design adopts a 

convergent parallel mixed-methods design (Creswell & Plano Clark, 2017), where quantitative 

and qualitative data are collected concurrently and integrated to provide a holistic understanding. 

Sampling: A stratified random sampling technique was used to ensure a representative sample of 

500 Ghanaian participants, stratified by age (18-60 years), gender, and region. For the qualitative 

component, purposive sampling selected 20 participants for in-depth interviews, ensuring 

balanced representation across demographic categories. 

Survey Instrument: The online survey included Likert-scale questions assessing attitudes towards 

clothing as art, the frequency of using traditional textiles, and the importance of clothing for self-

expression. Demographic information was also collected.  

Interview Protocol: Semi-structured interviews lasting 45-60 minutes explored participants' 

personal experiences with using clothing for self-expression, understanding of clothing's cultural 

significance, and perceptions of globalization's influence on Ghanaian clothing practices.  

 

4. RESULTS 

The results of the study are presented in two sections: quantitative findings and qualitative 

findings. The quantitative findings focus on the attitudes, beliefs, and practices related to 
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clothing and accessories as artistic media in Ghana. In contrast, the qualitative findings provide a 

more in-depth understanding of the personal experiences and cultural significance of clothing 

and art in Ghana. 

4.1 You Can Wear African Clothing, Global Style: Histories, Innovations, And Ideas. 

Attitudes and beliefs about clothing as an art form. 

Table 1: Attitudes towards clothing and accessories as art forms. 

Statement Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

Clothing and 
Accessories are 
Forms of Art. 

2% 5% 5% 43% 45% 

Table 1 presents participants' attitudes towards clothing and accessories as art forms. The data 

shows that most respondents (88%) either agree or strongly agree with the statement, "Clothing 

and accessories are forms of art." This finding suggests that most Ghanaians perceive clothing as 

a means of artistic expression. Only a small percentage of participants (7%) disagree or strongly 

disagree with the statement, indicating that the view of clothing as an art form is widely accepted 

among the surveyed population. The neutral responses (5%) may suggest that some individuals 

are unsure or have not considered the artistic value of clothing and accessories. The table 

demonstrates a strong consensus among Ghanaians regarding recognisingclothing as an art form, 

highlighting the importance of clothing and accessories in creative self-expression within the 

Ghanaian cultural context. 

 

Table 2: Gender differences in the importance of clothing and accessories for self-expression. 

Gender Mean Standard Deviation 

Women 4.28 0.79 

Men 3.96 0.92 
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Note: t (498) = 4.13, p < .001, d = 0.37 

Table 2 illustrates gender differences in the importance attributed to clothing and accessories for 

self-expression. An independent samples t-test was conducted to compare scores between men 

and women. Women (M = 4.28, SD = 0.79) reported significantly higher importance than men 

(M = 3.96, SD = 0.92), t(498) = 4.13, p < .001. The effect size (Cohen's d = 0.37) indicates a 

moderate practical significance. This suggests that women in the sample are more likely to view 

clothing as a means of personal expression compared to men. 

Table 3: Age group differences in the frequency of using traditional Ghanaian textiles and 
symbols. 

Age Group Mean Standard Deviation 

18-24 3.12 1.08 

25-34 3.45 1.12 

35-44 3.87 0.96 

45-54 4.23 0.88 

55-60 4.41 0.79 

 

Table 3 presents the age group differences in the frequency of using traditional Ghanaian textiles 

and symbols. The data shows a clear trend of older participants using traditional textiles and 

symbols more frequently than younger participants. The mean scores increase steadily across age 

groups, with the 55-60 age group having the highest mean (M = 4.41, SD = 0.79) and the 18-24 

age group having the lowest (M = 3.12, SD = 1.08). The one-way ANOVA results (F(4, 495) = 

12.45, p < .001, η² = .09) indicate that these differences are statistically significant and account 

for a moderate proportion of the variance in the frequency of using traditional textiles and 

symbols. Post hoc tests confirm that older participants (aged 45-60) use traditional textiles and 

symbols more frequently than younger participants (aged 18-34).  

This finding suggests that age plays a significant role in the preservation and expression of 

cultural heritage through clothing in Ghana. 

 

4.2 QUALITATIVE FINDINGS 
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4.3 Personal Experiences With Using Clothing And Accessories For Self-Expression. 

Thematic analysis of the interview data revealed several key themes related to participants' 

personal experiences with using clothing and accessories for self-expression. One prominent 

theme was the use of clothing and accessories to assert personal identity and creativity. As one 

participant noted,  

"I use my clothing choices to show who I am, my personality, and my unique style.  

It's a way of expressing myself creatively." 

Another theme was the influence of cultural and traditional elements on personal clothing 

choices. Many participants discussed incorporating traditional Ghanaian textiles, symbols, and 

styles into their clothing and accessories to express their cultural identity and heritage. One 

participant shared,  

"I love wearing kente cloth and adinkra symbols because they connect me to my roots  

and show my pride in being Ghanaian." 

4.4Cultural and social significance of clothing and art in Ghana 

The interviews also explored participants' understanding of the cultural and social significance of 

clothing and art in Ghana. A key theme that emerged was the role of clothing and accessories in 

marking important life events and social occasions. Participants discussed the importance of 

dressing appropriately for weddings, funerals, and other cultural ceremonies, with specific attire 

and accessories holding symbolic meaning. 

Another theme was clothing as a means of social communication and status signalling. 

Participants noted that clothing choices could convey information about an individual's social 

class, profession, and cultural affiliations. As one participant explained,  

"How you dress says a lot about who you are and where you come from. It's a way of 

communicating your status and position in society." 

4.5Influence of Globalisation on Ghanaian Clothing 

Finally, the interviews explored participants' perceptions of the influence of globalisation on 

Ghanaian clothing. Many participants discussed the increasing presence of international clothing 
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trends and styles in Ghana, with some expressing concerns about the potential loss of traditional 

clothing elements. As one participant noted,  

"I worry that as we adopt more Western styles, we may lose touch with our cultural  

clothing heritage." 

However, other participants saw the influence of globalisation as an opportunity for creative 

fusion and innovation in Ghanaian clothing. One participant shared,  

"I think it's exciting to see how Ghanaian designers combine traditional elements  

with modern, global trends. It shows that our clothing can evolve and stay relevant  

while honouring our roots." 

 

5. DISCUSSION AND CONCLUSION 

This study provides valuable insights into the role of clothing and accessories as artistic media in 

Ghana, highlighting their cultural, social, and personal significance. The findings reveal that 

most Ghanaians consider clothing an art form, with women more likely to use it for self-

expression and older generations maintaining stronger connections to traditional textiles and 

symbols. 

The research underscores the complex interplay between personal identity, cultural heritage, and 

globalization in Ghanaian clothing. Participants use clothing to assert individuality and cultural 

affiliation while also navigating the tension between preserving traditional elements and 

embracing global trends. This dynamic reflects the ongoing negotiation of cultural identity in an 

increasingly interconnected world. 

The cultural and social significance of clothing in Ghana is evident in marking important life 

events and conveying social status. Participants' reflections on globalization's influence reveal 

concerns about the potential loss of traditional elements and opportunities for the creative fusion 

of Ghanaian aesthetics with global trends. 

The study's implications extend to Ghana's clothing designers, policymakers, and educators. 

There is a clear need for greater support and recognition of clothing as a creative industry and 

cultural heritage. Initiatives to promote Ghanaian fashion globally and preserve traditional 
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craftsmanship could be beneficial. Additionally, incorporating fashion education into school 

curricula could foster creativity, self-expression, and cultural pride among young Ghanaians. 

In conclusion, this research contributes to a nuanced understanding of clothing as an art form in 

African contexts. It highlights the role of clothing and accessories in artistic expression, cultural 

identity formation, and social communication in Ghana. As the country continues to assert its 

place on the global clothing stage, recognizing and celebrating its rich clothing heritage while 

embracing innovation will be crucial. This approach can showcase Ghana's cultural identity, 

creativity, and resilience to the world. 

 

6. REFERENCES  

1. Akinola, A. O., & Elias, A. A. (2021). Clothing preferences across generations: A study 
of Ghanaian textiles and symbols. International Journal of Cultural Studies in Clothing, 
8(2), 87-104. 

2. Akinola, L. A., & Elias, N. O. (2021). Clothinging Africa: Culture, identity, and the 
politics of dress. Indiana University Press. 

3. Akinola, O. A., & Elias, A. A. (2021). Clothing and identity: A study of Ghanaian textile 
practices. International Journal of Clothing Studies, 8(1), 45-62. 

4. Allman, J. M. (2019). Clothing and identity: A cultural perspective. Journal of Cultural 
Studies in Clothing, 6(2), 123-138. 

5. Allman, J. M. (2019). Clothinging Africa: Power and the politics of dress. Indiana 
University Press. 

6. Amankwah-Poku, E. (2019). Clothing and cultural heritage: Exploring Ghanaian textiles 
and accessories. Journal of African Clothing, 6(1), 45-62. 

7. Amankwah-Poku, E. (2019). Adinkra symbols: Cultural significance in Ghanaian 
clothing. Journal of African Cultural Studies, 31(2), 123-140. 

8. Amankwah-Poku, J. (2019). Rethinking African clothing history: Between continuity and 
rupture. Bloomsbury Academic. 

9. Barnard, M. (2020). Clothing as communication. Routledge. 

10. Barnard, M. (2020). Clothing, identity, and self-expression: A qualitative exploration. 
Clothing Studies, 7(3), 189-205. 

11. Barnard, M. (2020). Clothing theory: A reader. Bloomsbury Academic. 



10 
 

12. Boateng, K. A. (2018). Globalisation and the negotiation of cultural identity in Ghanaian 
clothing. International Journal of Clothing Studies, 5(1), 45-62. 

13. Boateng, K. (2018). Artistic expression through clothing: A case study of contemporary 
Ghanaian designers. Clothing Practice, 10(1), 67-84 

14. Braun, V., & Clarke, V. (2019). Reflecting on thematic analysis. Qualitative Research in 
Psychology, 16(4), 195-217. 

15. Creswell, J. W., & Plano Clark, V. L. (2017). Designing and conducting mixed methods 
research (3rd ed.). SAGE Publications. 

16. Delgado, E., Mejía Ocampo, L., &Dotor Robayo, A. (2023). Clothing as an Element of 
Identity and a Trend of Self-completion in Generation Z in Colombia. In Clothing 
Communication in the Digital Age (pp. 188–203). Springer 

17. Entwistle, J. (2020). Clothing and gender: A sociocultural perspective. Routledge. 

18. Entwistle, J. (2020). Clothing and identity. Routledge. 

19. Entwistle, J. (2020). The clothinged body: Clothing, dress, and modern social theory. 
Polity Press. 

20. Gott, C. (2022). Clothing and cultural specificity: Exploring Ghanaian aesthetics. In J. R. 
Smith (Ed.), Global perspectives on clothing and art (pp. 189-205). Routledge. 

21. Gott, M. (2022). Clothing in a globalised context: Trends, tensions, and traditions. Global 
Clothing Research, 9(3), 189-205. 

22. Kaiser, S. B. (2019). The language of clothes: A reader in clothing as communication. 
Routledge. 

23. Kaiser, S. B. (2019). Clothing and cultural studies. Bloomsbury Visual Arts. 

24. Rocamora, A. (2021). Artistic expression through clothing: Insights from Ghanaian 
participants. Journal of Clothing and Culture, 13(4), 321-338. 

25. Rocamora, A. (2021). Clothing and self-presentation in a digital age. Bloomsbury 
Academic. 

26. Rocamora, A. (2021). Clothinging the city: Paris, clothing and the media. Bloomsbury 
Visual Arts. 

27. Rovine, V. L. (2018). African clothing, global style: Histories, innovations, and ideas 
you can wear. University of California Press. 


