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Reviewer’'s comment

Author’s comment (if agreed with reviewer, correct the manuscript and highlight that part in the manuscript. It is
mandatory that authors should write his/her feedback here)

Q1: The problem of research should focus on the topic, and why
select the factors of business communication to evaluate.
Please cut down the part of abstract in first and more focus on
the reason why you want to study the problem of SME.

Thank you for your supportive comments. Please find our revision with the green-highlighted.

Q2: The research focus on SME, but | can't find the problem of
SME in Palopo, Indonesia from past literatures in your research.

Thank you for your constructive comments. We have offered several literatures in the sections you have pointed out.
Please find our revision with the green-highlighted.

Q3: | don't know the resarch framework. Is the business
communication a construct? And X1~X4 are dimensions? Which
literatures can support your choice? Furthermore, how to
explain your research framework?

We do appreciate your positive comments. As such, we would like to answer your questions: (1) Yes, the business
communication is a construct; (2) Correct, X1 to X4 are dimensions; (3 and 4) We have cited sufficient literatures to
support our framework in explaining our research framework, please find the green-highlighted related texts. Thank you.

Q4: knowledge and accuracy are part of dimensions in your
business communication construct. But in H1 and H2
knowledge and accuracy seems as a mediator variable. Those
two variables are the same with dimensions of business
communication. It's strange for your research framework.
Furmore | can't find any literature support in your hypotheses.

Thank you for your supportive comments. We would lo to answer your questions: (1) H1 and H2 in our research are as
the representative of business communication indicators as said by several well-known studies from [11] Homburg, C.,
J. Wieseke, and T. Bornemann, 2009; [12] Leonardi, PM, 2015; and [13] Buhalis, D, K. Volchek, 2021.

Q5: The X3 and X4 disappeared?

We do appreciate your constructive comments. As such, please find our revision with the green-highlighted.

Q6: The reliability of dimensions alse need to prove in your
study. Furthmore the business communicaion construct are
evaluated from four dimensions in Table 1. Why the author cout
down the dimensions?

Thank you for your supportive comments. We would lo to answer your questions: we have fully revised our research
article by following your excellence guidance which is the removal of X3 and X4. Please find our revision with the green-
highlighted.

Q7: | can'r find the mediator effect check in your empirical study.
How can you prove the three hypotheses? | suggest the
reserach frame and hypotheses should define more clear and
reference other acdemic paper in methodology using.

We do appreciate your positive comments. As such, we would like to answer your questions: (1) Correct, our research
article does not explore the mediator effect of the related variables; (2) In order to define our research framework and
hypothesis clearer and in-detail, we have included several top-tier related early studies. Also, please find our
explanation in responding this Q7 [the proof of our 3 research hypotheses] through the answers of Q3 and Q4 and the
additional green-highlighted texts. Thank you.
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