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 Reviewer’s comment Author’s comment (if agreed with reviewer, correct 
the manuscript and highlight that part in the 
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his/her feedback here) 

Compulsory REVISION comments 
 
1. Is the manuscript important for scientific community? 
      (Please write few sentences on this manuscript) 
 
2. Is the title of the article suitable? 

(If not please suggest an alternative title) 
 

3. Is the abstract of the article comprehensive? 
 
4. Are subsections and structure of the manuscript appropriate? 

 
5. Do you think the manuscript is scientifically correct? 

 
6. Are the references sufficient and recent? If you have suggestion of 

additional references, please mention in the review form. 
 
(Apart from above mentioned 6 points, reviewers are free to provide 
additional suggestions/comments) 
 

I am pleased to have the opportunity to review this research paper. Although the topic of this 
research study is interesting and fits within the journal scope, I think authors should apply the 
comments indicated below to increase the quality of research justification, contributions, and 
findings.  
Abstract is well 
Introduction 
Why is this study necessary? should make clear arguments to explain what the originality and value 
of the proposed model is. This should be stated in the final paragraphs of introduction and 
conclusion sections. 
Literature Review  
What is the GAAP in the literature? Why we study this subject?  
Materials and Methods  
Please linked the methodology to the existing literature.  
Conclusion: 

-Managerial Implication 
-Practical/Social Implications 
-Future Research 

Questions to be answered: What practical/professional and academic consequences will this study 
have for the future of scientific literature (theoretical contributions)? 
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