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 Reviewer’s comment Author’s comment (if agreed with reviewer, correct 
the manuscript and highlight that part in the 
manuscript. It is mandatory that authors should write 
his/her feedback here) 

Compulsory REVISION comments 
 
1. Is the manuscript important for scientific community? 
      (Please write few sentences on this manuscript) 
 
2. Is the title of the article suitable? 

(If not please suggest an alternative title) 
 

3. Is the abstract of the article comprehensive? 
 
4. Are subsections and structure of the manuscript appropriate? 

 
5. Do you think the manuscript is scientifically correct? 

 
6. Are the references sufficient and recent? If you have suggestion of 

additional references, please mention in the review form. 
 
(Apart from above mentioned 6 points, reviewers are free to provide 
additional suggestions/comments) 
 

 
 
1. The study is deemed appropriate 
 
2. The Relevance of Beauty Influencers in Recommending Halal Cosmetics: Examining 

Their Impact on Engagement, Expected Value, and Purchase Intention 
 

3. The Roman numbers in the abstract should be removed 
 

4. These should be numbered appropriately 
The study implications and 
Research Limitations and Suggestions  
 

5. The suggestions and other corrections will enhance it for scientific publication 
 

6. The references are current and appropriate 
 
 
Fig .1. , should be corrected 
 

 

Minor REVISION comments 
 
1. Is language/English quality of the article suitable for scholarly 

communications? 
 

The study has to work on language usage and spelling, eg Hipotesis should be hypothesis 
 
Kumar & NayaK [11] should Kumar and Nayak [11], this should apply to Kim & Han [21]  and look 
through your work for such errors. 
 
The values in the tables are numbers and not currency so, 0,506 should be 0.506 and this should 
apply to all numbers 
 
The study has to properly present the reliability considering best practices, from the current 
presentation it is difficult to make meaning out of the data on the reliability.  
 
The conclusion should be presented in a paragraph and not bulleted  
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his/her feedback here) 

Are there ethical issues in this manuscript? 
(If yes, Kindly please write down the ethical issues here in details) 
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