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PART 1: Review Comments

Reviewer’'s comment Author’s comment (if agreed with reviewer, correct
the manuscript and highlight that part in the
manuscript. It is mandatory that authors should write
his/her feedback here)

Compulsory REVISION comments | have read your manuscript very carefully, and it is generally very good.
1. Is the manuscript important for scientific community? 1- The manuscript is very suitable for the scientific community
(Please write few sentences on this manuscript) 2- The title of the manuscript is appropriate
3- The abstract of the study is clear.
2. lIs thetitle of the article suitable? 4- The structure of the manuscript is appropriate
(If not please suggest an alternative title) 5 - The manuscript is correct in terms of methodology

6 - References are recent, please just add some references (as | mentioned to you earlier)
3. Is the abstract of the article comprehensive?

4. Are subsections and structure of the manuscript appropriate?
5. Do you think the manuscript is scientifically correct?

6. Arethe references sufficient and recent? If you have suggestion of
additional references, please mention in the review form.

(Apart from above mentioned 6 points, reviewers are free to provide
additional suggestions/comments)

Minor REVISION comments There are some grammatical errors, for example: Brand promotion uses a variety of tools and
techniques to sell your brand while showcasing a company's nature, standards, and objective
1. Is language/English quality of the article suitable for scholarly (please correct the pronoun "you™").

communications?

Optional/General comments The most recent data for June 2023 shows that 4.9 billion people utilize social media globally,
accounting for 59.4% of all internet users (Mention the reference here).

There have been several studies on the problems and potential of social media in brand promotion
(Mention at least one or two studies), brand awareness (Mention at least one or two studies),
consumer decision-making (Mention at least one or two studies), business performance analysis
(Mention at least one or two studies), etc.

MANAGERIAL IMPLICATIONS

* You need to suggest the managerial implications in 1 or 2 paragraphs, with details in the
deductions. For example, how firms, markets, economy, consumers and so forth can use the
results from your research.

The researchers should suggest more future studies.

PART 2:

Reviewer’'s comment /Author’s comment (if agreed with reviewer, correct the manuscript and highlight
that part in the manuscript. It is mandatory that authors should write his/her
feedback here)

(If yes, Kindly please write down the ethical issues here in details)

Are there ethical issues in this manuscript?
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