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Analysis Of The Influence Of Risk
Communications And Subjective Norms On The
Purchase Intention Of Soft Structured Carriers
(SSC) And Their Impact On Perceived Risk

ABSTRACT

Aims: This study aims to study, analyze and reveal the factors influencing the interest in
purchasing Soft Structured Carriers (SSC) in millennial mothers in the Jabodetabek area.
Study design: Cross Sectional Quantitative Research.

Place and Duration of Study: 271 millennial parents in Jabodetabek who have bought soft
structured carrier (SSC) at least once and still have kids below 1-year-old.

Methodology: This study used a quantitative with causal research approach and included
271 respondents (24 living in Depok, 32 living in Bogor, 56 living in Bekasi, 61 living in
Tangerang, and 98 living in Jakarta; age range 25-40 years). The data gathered using
guestionnaire. Sample methods using the guideline from Hair et al. (2017); therefore, in this
study, based on purposive (judgemental) sampling techniques and being analysed using
Partial Least Square Structural Equation Model (SEM).

Results: The results of this study found that the direct relationship between risk
communication (RC) had a positive and significant effect on perceived risk (PR) and
purchase intention (Pl), PR had a positive and significant effect on PI, but for subjective
norms (SN), it was found that it did not affect PI. RC to PR has the most significant influence
compared to other relationships. Attention to the RC factor can increase buying interest by
only causing a PR factor in people's minds. Furthermore, in the indirect relationship, it is
found that PR mediates the relationship between RC and PI. Therefore, PR has
effectiveness in connecting RC with purchase intention.

Conclusion: Of the five hypotheses tested, one of them has no influence where Subjective
norms were found not to affect Purchase intention. In indirect hypothesis testing, it is found
that Perceived risk mediates the relationship between risk communication and purchase
intention.

Keywaords: Social Media, Risk Communication, Perceived Risk, Subjective Norms,
Purchase Intention

1. INTRODUCTION

Carrying a baby is common in Indonesia, but unfortunately, the technique is not entirely safe.
Carrying a baby has been done centuries ago and passed down from the previous
generation. Hence, the traditional sling used for generations in Indonesia is called jarik.
Based on [1], kain jarik or kain batik is mainly used as a hip cloth worn by men and women.
Most of the kain batik size is 2x1 meter and has been commonly used by Javanese people
for a long time. Carrying may seem trivial and very easy. In the past, sling products were not
as diverse as today. With just a piece of selendang or jarik, a mother can carry her child




safely and comfortably. In this modern era, there are many choices of carriers. However,
innovation is not always positive. Innovations that are not based on science can be
dangerous too. The main thing to note when carrying is safety. Safety comes first because it
relates to a child’s safety and life. When carrying a baby, we need to avoid two things:
suffocation and fall hazards. Although now there are still many parents who use jarik as the
main sling to hold the baby, modernization in Indonesia to various types of slings is
inevitable. In Westernized cultures, the babywearing term describes the practice of carrying
an infant using a soft cloth carrier [2]. In modern society, baby carriers have evolved from a
traditional sling into a backpack from soft cloth and use webbing and buckle as an adjuster

[3].

In Indonesia, there is no official report regarding an accident while using a baby-carrier, so it
is hard to claim that some baby carrier is unsafe. Nowadays, baby carrier,manufacturers
consider the babywearing consultant's profession essential. Manufacturers often-work with a
babywearing consultant to give honest reviews about the babywearing product and educate
people on how to safely and adequately use the baby carrier. In addition, a babywearing
consultant is responsible for becoming a role model about how parents should take serious
notes about babywearing because babywearing is not only:.about carrying a baby.
Babywearing has a more significant impact beyond calming the baby. In addition,
babywearing consultants also play a role in communicating the risks that may arise from the
mistake of using a baby carrier to mothers who stillido, not have enough knowledge,
especially millennials who do not have enough experience. Millennials have always been
defined as the tech-savvy generation. For example, nine out of ten millennials in America
own smartphones [4]. Millennials are also the leading generation who use social media. So,
one way to educate millennial mothers about ‘babywearing safety is by using social media
and taking a risk communication approach, increasing public awareness of potential health
hazards and threats so that they can decide on protective measures. [5] state that social
media facilitates access to medical and health-related information.

Furthermore, Zhao and Zhang [6]/claim that social media is an effective platform for patients
to receive health information and seek advice and assistance from other users. According to
the research [7] reported that over 70% of adults use the internet to look for health-related
information. However, according to the Indonesian Telecommunications Society, over 40%
of hoax news items circulating.in Indonesia in 2019 were about health [8]. The increase of
health-related hoaxes, particularly during the pandemic, concerns Indonesians who actively
seek health-related information on social media. Much prior research has found that men
and women seek health information differently. Because women also seek health
information for their children and other family members, women are the primary health
information ‘seekers .in households [9]. In health communication, individuals with high-risk
perceptions are more likely to engage in health-protective behavioral objectives to avoid risk
[10]. Therefore, risk communication that is routinely displayed will increase risk perception.
Inythis sense;, providing risk information can be highly effective in modifying risk perception,
with-subsequent changes in risk behavior due to the impact of risk perception [11]. So, it is
expected that millennial mothers understand well about babywearing safety and choose the
right and safe baby carrier for their babies. In addition, risk communication also impacts the
perception of people’s behavioral control, leading to their actions [12]. In addition to the
above factors, subjective norms are external factors that can influence behavior. In contrast,
personal impressions of societal pressure to perform or not perform a behavior are
subjective norms [13].

Research conducted by [14]; [15]; [16]; [12]; [17] tested cases of community preventive
behavior from the spread of the Covid-19 virus based on risk communication, risk
perception, perceived behavioral control and norms. However, a minimal study has been



conducted on purchase intention for a baby carrier. Research conducted by [18] used a
focus group exploratory study as the research method. The study explores the buying
decision-making process of generation Y mothers in Romania. Some factors influencing the
buying decision of baby carriers are quality, discount, purposes, and trend-setting loyal. In
general, generation Y is savvy consumers who rely on technology for decision-making. In
the previous study, all the respondents rely on the internet as the remaining information
source. However, this study aims to study, analyze, and reveal the factors influencing the
interest in purchasing Soft Structured Carriers (SSC) in millennial mothers in the
Jabodetabek area.

2. LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT

2.1 THE HEALTH BELIEF MODEL

According to [19], a person’s health or healthy living beliefs are made up of two parts:
perceived risk and self-efficacy. Screening, risk-taking behaviors, and adherence programs
have been predicted using the Health Belief Model [20]. The Health Belief Model has
potential uses because it has identified several key factors in predicting whether a person
will or will not engage in health-protective behaviors. The Health Belief Model (HBM) is a
framework that has become one of the most widely used conceptual frameworks in
behavioral health research, both to explain change and maintenance of health-
related behaviors and as a guiding framework for interventions [21].

2.2 THEORY OF PLANNED BEHAVIOR

The Theory of Planned Behavior, or TPB, is based ontideas that might impact a person’s
decision to engage in certain actions. The viewpoint of trust is formed by absorbing multiple
traits, qualities, and aspects of specific information, resulting in a will to act [22]. TPB
emphasizes that while attitudes toward .conduct are significant factors in estimating an
action, it is also crucial to consider;a person’s attitude when evaluating subjective standards
and assessing their control over perceptual behavior. For example, a person's intention to
behave will be higher if there is'a,good attitude, support from others, and a sense of ease
since there are no hurdles, to behaving [23]. The Theory of Planned Behavior further
develops the Theory of Reasoned Action [24]. According to [25], TRA explains the stages of
humans doing the behavior. Inthe early stages, this is where behavior is assumed to be
determined by intention: Furthermore, [26] explained that TRA assumes that behavioral
intention is a function; attitude, and subjective norm to behavior.

2.3 RISK COMMUNICATION

According-.to the World Health Organization (WHO) and [27], risk communication is
exchanging information and views on risk and risk-related factors among risk assessors, risk
managers, consumers, and other interested parties. Meanwhile, [28] opines that risk
communication is exchanging information, advice, and opinions about risk and risk-related
factors in real time between experts, public figures or officials, and people at risk. Individuals
require knowledge to make informed judgments and act effectively to minimize risk and
uncertainty [21]. [29] in his research said food safety risk communication aims to enhance
stakeholders' understanding of the assessment and management of food safety hazards and
allows people to make informed judgements about food production and consumption. [30]
that communication is the essence of crisis management and that it is critical throughout the
entire crisis management process. Public perceptions of the organization during and after
the crisis is influenced by communication decisions made by the organization. Risk



perception is an essential factor affecting how individuals evaluate risk, make decisions and
behave [31].

Moreover, many risk communication activities change behavior or attitudes [32]. At the same
time, risk communication can occur in an unbound one-way and more involved two-way way
[33]; [34]. Furthermore, several studies have also confirmed a significant association
between risk communication and purchase intention [16]. The hypotheses in this study are
as follows:

H1l. Risk Communication has a positive effect on the Purchase Intention of Soft
Structured Carrier (SSC).

According to the Health Belief Model theory, risk perception is positively associated with
preventive/protective behavior [35]. In health communication, a high level ofirisk perception
makes individuals more engaged in the intention of health-protective behavior te.avoid risk
[10]. Risk communication is likely to have real behavioral consequences [36]. Risk
communication is a process in which information messengers release risk information to the
audience and prevent people’s risk perception from magnifying [37]. Personal'risk perception
absolute interacts with the reception of risk-related communication [38]. [39] found that risk
messages not influenced travel intention. Several studies have confirmed a positive and
significant association between risk communication and perceived risk [16]. Based on the
theory and various references to previous research, the second hypothesis proposed in this
study is:

H2. Risk Communication has a positive effect on ithe Perceived Risk of Soft
Structured Carrier (SSC) Usage

2.3 PERCEIVED RISK

Perceived risk is a subjective evaluation of risk in a threatening situation based on its
features and severity [40]. Risk perception is'an interpretation or appraisal of a risk scenario
based on experience or beliefs [20]. According to [41], depending on how effectively people
comprehend change and its impact as different from predicted, risk-taking effectiveness is
determined by evaluating the likely form, environmental circumstances, and change size.
Perceived risk has become important in explaining purchase intention [42]. [43] find that
public attitudes toward emerging technologies (for example, GMFs) are mainly driven by
perceived risk and they affirmed that perceived risk is the core factor influencing individuals’
behavioral intentions to adjust to various risks. Empirically confirm the significant effects of
consumers’ risk perception on consumer purchases in the context of genetically modified
products [44]. [45] findings from this study suggest consumers’ perceived risks when they
intend to purchase online. Five factors of perceived risk have a significant negative influence
on consumer online purchase intention, while social risk was found to be insignificant.
Among these factors, security risk is the main contributor for consumers to deter from
purchasing online. However, according to other research, buyers concerned about risk will
seek more detailed information about the product and will continue to buy after gaining a
deeper knowledge of the product. Therefore, the third hypothesis in this study is:

H3. Perceived Risk has a positive effect on the Purchase Intention of Soft Structured
Carrier (SSC)

2.4 SUBJECTIVE NORMS

Subjective norm is an individual's perception of social pressure to perform or not to perform
a behavior [42]. Subjective norms are rarely included in meta-analyses of the TPB



framework because their influence tends to be weak [46]; [47]. However, extant research
conducted in western contexts has shown that the predictability of subjective norms may
differ according to the cultural context of society [48]. [49] this study revealed subjective
norm were positively related to luxury purchase intentions. Subjective norms dictate that the
behavioral intention of consumers originates from perceived social pressure, following [50];
people who believe subjective norms are important to tend to act if their peers think they
should do it. Individuals are, therefore, expected to show stronger subjective norms in
collectivist cultures than in individualistic cultures to be accepted by the group. The higher
the influence a person gets from the people he trusts, the higher the interest in online
shopping grows in this case related to fashion products [51]. Subjective norms is a person's
perception of a particular behavior, where this perception is influenced by the judgment of
the perceived influential person, such as a parent, spouse, friend, and mentor [52].
Subjective norms are influenced by perceived social pressure from others.to behave.in a
certain way and the desire to follow one's ideas. In previous studies, the influence of
subjective standards on intention formation was frequently less than that of attitudes. One of
TPB's most often cited shortcomings is the relatively low link between subjective standards
and purchase intention. The following hypothesis is proposed:

H4. Subjective Norms have a positive effect on the jPurchase Intention of Soft
Structured Carrier (SSC)

2.5 PURCHASE INTENTION

[53] said that the term purchase intention is broadly treated as a predictor of purchase.
According to [54], purchase intention is the behavior,of consumers who want to buy or
choose a product based on their experience, use, and desire. [55] have characterized three
risk communication forms: care communication, consensus communication, and crisis
communication. Social media could be a valuable platform to communicate the risk because
it allows the two-way communication hecessary for successful risk communication. Different
discussion according to [56] the ability to.use an app becomes the primary driving force for
the user to adopt a technology. Considering for a patient, using this technology is voluntary,
not an obligation like an employee'in a company that has used a particular technology. Risk
perception is the degree of consequence for a person's perceived events or facts [57]. Risk
perception is posed._by an ‘individual’s cognitive and affective responses to cognitive
events/facts [58]. Previous research confirms that the higher the perceived risk, the lower the
interest in consuming.a brand [59]. However, according to another study, buyers who are
concerned about the danger will seek more detailed information about the product and will
continue to. make purchases after receiving a better explanation and comprehension of the
product [60].:The:following hypothesis is formulated:

H5. Perceived Risk mediates the relationship between Risk Communication and
Purchase Intention of Soft Structured Carrier (SSC)

3. RESEARCH METHODS

The research approach used in this study is a quantitative method. The subject in this study
is mothers aged 25 to 40 who fall into the millennial category. For this reason, the number of
the population cannot be known with certainty. Furthermore, the sampling techniques in this
study used non-probability sampling using purposive (judgemental) sampling techniques
means that not all samples have criteria matching the studied phenomena. The respondent
criteria are mothers aged 25 to 40 years (Millennial mothers) who live in the big cities and
are residents of the Jabodetabek area with a child below 12 months old. The sample used in
this study is 271 respondents.



The data was collected using a questionnaire via Google Form from June 9, 2022, to June
10, 2022. With measurement scale used in this study used the Likert five scale (1-5-point
scale), meaning one strongly disagrees and five strongly agree. Measurement of variables in
this study is risk communication using questionnaires that have been developed by [16];
[61]; perceived Risk by [19], Subjective Norms by [13], and Purchase Intention by [62]. In
this study, the data analysis method used descriptive statistics analyzed using SPSS
software v.26 and inferential statistics using Partial Least Square Structural Equation
Modeling (PLS-SEM) as the data analysis technique.

Perceived Risk

Risk Purchase
C Intention

Subjective
Direct Effects norms

______ Indirect Effects

Figure 1. Research Model
4. RESULTS AND DISCUSSION

4.1 Outer Model Evaluation

This study uses a measurement,model with reflective indicators where each is related to
specific construction or latent variable. To evaluate the convergent validity, outer loading and
average variance extracted (AVE) must be measured.

Table 1. Convergent Validity Measurement

Outer AVE
Variable Indicators Loading

>0.70 >0.50

RC1 0.755

RC2 0.778

. RC4 0.711

Risk

. RC5 0.732
Comn’ég?:l)catlon RC6 0.765 0.522

RC7 0.668

RC8 0.676

RC9 0.688

PR1 0.758

. . PR2 0.817
Perce(',‘g’g‘;' Risk PR3 0.777 0.561

PR4 0.762

PR5 0.613
Subjective Norms SN1 0.803 0.612

(SN) SN2 0.823




Outer AVE

Variable Indicators Loading
>0.70 >0.50
SN3 0.716
Pl1 0.853
Purchase Intention PI2 0.831
P) PI3 0.662 0.576
Pl4 0.671

After the model is modified, based on the tests above, it can be seen that all measuring
items have met the requirement to be valid. Furthermore, after removing invalid indicators,
the loading factor and AVE are above 0.50, so it can be said to be valid and, used to
measure each latent variable.

The composite reliability test results show that all latent variable values have Cronbach's
alpha, rho_A values = 0.60, and composite reliability values = 0.70. Thus all constructs are
acceptable in reliability. Composite Reliability variables are above 0.7, namely perceived risk
(0.864), purchase intention (0.843), risk communication (0.897), and subjective norms
(0.825), all variables are reliable.

4.1 Inner Model Evaluation

The value of R2 of the endogenous construct is 0. 400 (perceived. risk), and 0.473 (purchase
intention) is moderate. Therefore, based on the f2 analysis, subjective norms' relationship to
purchase intention has a small influence. Meanwhile, relationships of risk communication
towards purchase intention and perceived risk towards purchase intention have a moderate
impact. Furthermore, the relationship between risk communication towards perceived risk
has a significant influence.

4.2 Hypothesis Testing Result and Discussion

This step assesses whether or not the research hypothesis proposed on the research model
is accepted. The route coefficients. and T-Statistical values obtained from bootstrapping and
p-value techniques can be-used to evaluate the given hypothesis [63]. From the outer model
analysis result, three indicators from Risk Communication (RC) variables were taken out due
to low outer loading-value; impacting the AVE value of less than 0.5 RC10, RC11, and
RC12. All of these indicators relate to the question of trust in government. From the data
taken from 271 respondents, it can be concluded that they doubted the government's
performance in communicating a safe and comfortable way of carrying to the public.

Based on hypothesis analysis, four of five hypotheses are accepted concerning H1, and the
results showed that (0=0.318; Sig=3.960; P<0.05). Thus, H1 was supported. Similarly, the
impact of risk communication on perceived risk (H2) (0=0.632; Sig=16.543; P<0.05) was
positive and significant. Therefore, H2 was accepted. Concerning H3, the outcomes of SEM
(0=0.459; Sig=6.549; P<0.05) highlighted a positive and significant association between
perceived risk and purchase intention. Therefore, H3 was accepted. H4 (0O=-0.058;
Sig=1.348; P>0.05). H4 was not supported. H5, the results showed that (O=-0.290;
Sig=5.906; P<0.05). Therefore H6 supported that perceived risk mediates the effect of risk
communication on purchase intention.
Table 2. Hypothesis Analysis

. Original T Statistics
Direct Sample (O) (|O/STDEV]) P Values Results
Risk Communication -> 0.318 3.960 0.000 H1 Accepted

Purchase Intention




Risk Communication -> 0.632 16.543 0.000 H2 Accepted
Perceived Risk

Perceived Risk -> 0.459 6.549 0.000 H3 Accepted
Purchase Intention
Subjective norms -> -0.058 1.348 0.089 H4 Rejected
Purchase Intention
. Original T Statistics
Indirect Samgle ) (|O/STDEV]) P Values Results
Risk Communication -> 0.290 5.906 0.000 H5 Accepted

Perceived Risk ->
Purchase Intention

PR3 PR4 PRS

L N

S0.07e 26705 238%4 48849 459g5

RC1

22.469

\ 16,534 Perceived Risk . 0, o
RC2 —r

P12

3.690

P2
RC5

urchase Intention Pi4

Figure 2. Structural equation model
5. CONCLUSION

The baby carrieris considered a must-have item when having a baby to help parents nurture
their children:=However, a baby carrier can be dangerous if parents do not know about
babywearing’'s basic safety. Meanwhile, the government also failed to give the standard
about the safe baby carrier in Indonesia even though the accident happened while using
lousy guality baby carriers. However, many people, especially parents, know the danger of
using baby carriers. As a result, many babywearing enthusiasts become babywearing
consultants and communicate the risk through the community on social media.

The hypothesis testing and discussion presented that risk communication was found to
positively and significantly influence purchase intention (H1 supported). These outcomes are
also in line with numerous past studies, including those of [19], who found similar findings.
This finding proves that communicating the risk of using an unsafe baby carrier can increase
the purchase intention of SSC. Furthermore, risk Communication was found to have a
positive and significant effect on the Perceived Risk (H2) following the previous literature by
[10] and [64]. This finding proves that communicating the risk of the danger of unsafe baby



carriers can increase the perceived risk to the parents. Parents can understand which baby
carrier is suitable for their baby and which is not recommended. They understand the risk
very well because many parties try to communicate it through social media.

Furthermore, Perceived Risk was found to positively and significantly influence Purchase
Intention (H3). These findings also concur with many field studies, such as those of [60].
This finding in this research proves that understanding the risk of unsafe baby carriers can
increase the purchase intention of safe and recommended baby carriers. In this study, the
perceived risk of basic safety babywearing can increase the purchase intention of SSC. On
the other hand, the study found no significant effect of Subjective norms on Purchase
Intention (H4 not supported). Such non-significant findings are supported by scholars such
as [65] and [66], who found no association between such variables. Moreover, perceived risk
mediates the relationship between risk communication and purchaseqintention:. (H5
supported). This result follows the previous literature by [67] and [68].

Consent

As per international standard or university standard, respondents’.written consent has been
collected and preserved by the author(s).

REFERENCES

[1] A. Mu’'minah and A. Nugraha, “Values of Traditional Baby Carrier in Indonesia,” no.
September, pp. 212-223, 2021, doi: 10.51555/338654.

[2] L. R. Williams and P. R. Turner, “Experiences,with ‘Babywearing’: Trendy parenting
gear or a developmentally attuned parenting tool?,” Child. Youth Serv. Rev., vol. 112,
no. November 2019, p. 104918, 2020, doi: 10.1016/j.childyouth.2020.104918.

[3] C. Y. Wu, H. R. Huang, and M. J. Wang,#Baby carriers: a comparison of traditional
sling and front-worn, rear-facing harness carriers,” Ergonomics, vol. 60, no. 1, pp.
111-117, 2017, doi: 10.1080/00140139.2016.1168871.

[4] E. A. Vogels, “Millennials, stand out for their technology use, but older generations
also embrace digital life,” Pew Research Center, 2019. .

[5] A. Guni, P. Normahani, A. Davies, and U. Jaffer, “Harnessing machine learning to
personalize web-based:health care content,” J. Med. Internet Res., vol. 23, no. 10,
pp. 1-11, 2021, doi: 10.2196/25497.

[6] Y. Zhao and. J. Zhang, “Consumer health information seeking in social media: a
literature review,” -Health Info. Libr. J., vol. 34, no. 4, pp. 268-283, 2017, doi:
10.1111/hir.12192.

[7] Z. Barua;. S. Barua, S. Aktar, N. Kabir, and M. Li, “Effects of misinformation on
COVID-19 individual responses and recommendations for resilience of disastrous
consequences of misinformation,” Prog. Disaster Sci., vol. 8, p. 100119, 2020, doi:
10.1016/j.pdisas.2020.100119.

[8] I. Puspitasari and A. Firdauzy, “Characterizing consumer behavior in leveraging
social media for e-patient and health-related activities,” Int. J. Environ. Res. Public
Health, vol. 16, no. 18, 2019, doi: 10.3390/ijerph16183348.

[9] Z. Deng and S. Liu, “Understanding consumer health information-seeking behavior
from the perspective of the risk perception attitude framework and social support in
mobile social media websites,” Int. J. Med. Inform., vol. 105, no. January 2016, pp.
98-109, 2017, doi: 10.1016/j.jmedinf.2017.05.014.

[10] M. Shim and M. You, “Cognitive and affective risk perceptions toward food safety
outbreaks: mediating the relation between news use and food consumption
intention,” Asian J. Commun., vol. 25, no. 1, pp. 48-64, 2015, doi:
10.1080/01292986.2014.989242.



[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

M. Gerrard, F. X. Gibbons, and M. Reis-Bergan, “The effect of risk communication on
risk perceptions: the significance of individual differences.,” J. Natl. Cancer Inst.
Monogr., vol. 50011, no. 25, pp. 94-100, 1999, doi:
10.1093/oxfordjournals.jncimonographs.a024217.

S. Liem, R. F. Marta, H. Panggabean, and C. R. . Ajisukmo, “Comparative Review
Between COVID-19 and Stunting: Communication Framework Toward Risk-
Mitigating Behavior,” Bul. Psikol., vol. 28, no. 2, p. 113, 2020, doi:
10.22146/buletinpsikologi.59883.

A. Susanto, M. Al Musadieq, K. Hidayat, and M. Igbal, “Subjective norms as a
mediation of the opportunity to donate factors and agreeableness personality that can
affect the intention to donate,” Manag. Sci. Lett., vol. 12, no. 2, pp. 75-80, 2022, doi:
10.5267/j.msl.2021.11.001.

E. M. Abrams and M. Greenhawt, “Since January 2020 Elsevier has'created a
COVID-19 resource centre with free information in English and-Mandarin on the
novel coronavirus COVID- 19 . The COVID-19 resource centre is hosted on Elsevier
Connect , the company ' s public news and information ,” no. January, 2020.

W. Adiyoso and Wilopo, “Social distancing intentions to reduce the spread of COVID-
19: The extended theory of planned behavior,” BMC Publie.Health, vel. 21, no. 1, pp.
1-12, 2021, doi: 10.1186/s12889-021-11884-5.

S. T. Heydari et al., “The effect of risk communication on preventive and protective
Behaviours during the COVID-19 outbreak: mediating role of risk perception,” BMC
Public Health, vol. 21, no. 1, pp. 1-12, 2021, doi: 10.1186/s12889-020-10125-5.

A. Mushi, Y. Yassin, A. Khan, S. Yezli, and Y. Almuzaini, “Knowledge, attitude, and
perceived risks towards COVID-19 pandemic and the impact of risk communication
messages on healthcare workers in Saudi Arabia,” Risk Manag. Healthc. Policy, vol.
14, pp. 2811-2824, 2021, doi: 10.2147/RMHP.S306402.

A. Constantinescu-Dobra and M. A. Catiu, Baby Wearing Buying Decision-making - A
Focus Group Exploratory Study; vol. 26, no: ' October. 2017.

S. W. Yoo, J. Kim, and Y. Lee, “The Effect of Health Beliefs, Media Perceptions, and
Communicative Behaviors' on ‘Health Behavioral Intention: An Integrated Health
Campaign Model on Social Media,>Health Commun., vol. 33, no. 1, pp. 32-40, 2016,
doi: 10.1080/10410236.2016.1242033.

M. A. Rachim, F: K Rhodiah, M. H. Zakaria, and Y. R. Prasetyawati, “View of
Understanding, citizen -health protocol behavioral intention: The mediation role of
perceived risk,” Bussecon Rev. Soc. Sci., vol. 3, no. 4, pp. 2687-2285, 2021, doi:
https://doi.org/10.36096/brss.v3i4.266.

T. K. F.-.Fung, K. Namkoong, and D. Brossard, “Media, Social Proximity, and Risk: A
Comparative Analysis of Newspaper Coverage of Avian Flu in Hong Kong and in the
United States,” J. Health Commun., vol. 16, no. 8, pp. 889-907, 2011, doi:
10.1080/10810730.2011.561913.

N.N. A.Seni and N. M. D. Ratnadi, “Theory of Planned Behavior Untuk Memprediksi
Niat Berinvestasi,” E-Jurnal Ekon. dan Bisnis Univ. Udayana, vol. 12, p. 4043, 2017,
doi: 10.24843/eeb.2017.v06.i12.p01.

A: Animah, A. B. Suryantara, and W. Astuti, “Pengaruh Sistem Informasi Akuntansi
Manajemen Dan Ketidakpastian Lingkungan Terhadap Kinerja Manajerial,” Akbis
Media Ris. Akunt. dan Bisnis, pp. 155-171, 2021.

D. Artati, E. Kaharti, and I. Susilowati, “Analisis Theory of Planned Behavior dalam
Memprediksi Niat Akuntan dalam Memperoleh Gelar Chartered Accountant di
Wilayah Jawa Tengah,” Fokus Bisnis Media Pengkaj. Manaj. dan Akunt., vol. 20, no.
1, pp. 80-91, 2021, doi: 10.32639/fokusbisnis.v20i1.833.

S. Wagingah, “Faktor - Faktor Yang Mempengaruhi Niat Berwirausaha Berbasis
Komoditas Pertanian,” 2019.

H. M. Jogiyanto, Sistem informasi keperilakuan. Yogyakarta: Andi Offset, 2007.



[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

[39]

[40]

[41]

[42]

[43]

F. Andhika Y F and M. M. Su'ud, “Efektivitas Komunikasi Risiko Covid-19 oleh
Pemerintah,” J. Gov. Innov., vol. 3, no. 2, pp. 119-129, 2021, doi:
10.36636/jogiv.v3i2.731.

Y. Widyawati, R. H. J. Scholte, T. Kleemans, and R. Otten, “Positive parenting and its
mediating role in the relationship between parental resilience and quality of life in
children with developmental disabilities in Java Island, Indonesia,” Res. Dev. Disabil.,
vol. 112, no. February, p. 103911, 2021, doi: 10.1016/j.ridd.2021.103911.

Y. Zhu, X. Wen, M. Chu, and S. Sun, “Consumers’ intention to participate in food
safety risk communication: A model integrating protection motivation theory and the
theory of reasoned action,” Food Control, vol. 138, 2022, doi:
https://doi.org/10.1016/j.foodcont.2022.108993.

S. K. Ariffin, N. N. K. Ali, and S. N. A. Kamsan, “The Influence of Crisis Management
on Customer Purchase Intention,” pp. 216-226, 2019, doi:
10.15405/epsbs.2019.08.22.

Z. Li et al., “Impact of risk perception on customer purchase! behavior: a meta-
analysis,” J. Bus. Ind. Mark., vol. 35, no. 1, pp. 76-96, 2020, dei: 10.1108/JBIM-12-
2018-0381.

Y. Mao, Y. Lai, Y. Luo, S. Liu, Y. Du, and J. Zhou, “Apple:or Huawei: Understanding
Flow , Brand Image , Brand Identity , Brand Personality andRPurchase Intention of
Smartphone,” pp. 1-22, 2020.

T. Terpstra, A. Enader, J. Gutteling, and C. Kuhlicke, “Communicating Disaster Risk
in Public perception of risk,” Chapter 4, Communicating Disaster Risk, pp. 393-440,
2017.

W. B. T. S. Putra and B. Ardianto, “Why Does:Risk Communication Matter ?
Preventive and Excessive Health Why Does Risk Communication Matter ? Preventive
and Excessive Health Behavior among Uninfected People,” South Asian J. Soc.
Stud. Econ., no. March, 2022, doi:“10.9734/SAJSSE/2022/v13i230355.

Y. Y. Miao and J. H. Huang, *Prevalence and associated psychosocial factors of
increased hand hygiene practice during the influenza A/H1IN1 pandemic: Findings
and prevention implications from a national survey in Taiwan,” Trop. Med. Int. Heal.,
vol. 17, no. 5, pp. 604-612, 2012, doi: 10.1111/j.1365-3156.2012.02966.x.

S. Young and D. M. Oppenheimer, “Effect of communication strategy on personal risk
perception and treatment adherence intentions,” Psychol Heal. Med, vol. 14, no. 4,
pp. 430-442, 2009, doi: 10.1080/13548500902890103.

S. Gao, Y. Zhang, and W. Liu, “How does risk-information communication affect the
rebound of'online public opinion of public emergencies in China?,” Int. J. Environ.
Res. Publie.Health,-vol. 18, no. 15, pp. 1-14, 2021, doi: 10.3390/ijerph18157760.

R. Schmalzle, B. Renner, and H. T. Schupp, “Health Risk Perception and Risk
Communication,” Policy Insights from Behav. Brain Sci., vol. 4, no. 2, pp. 163-169,
2017, doi: 10.1177/2372732217720223.

L. Crowley-Cyr et al., “Jellyfish risk communications: The effect on risk perception,
travel, intentions and behaviour, and beach tourism destinations,” J. Hosp. Tour.
Manag., vol. 51, pp. 196—-206, 2022.

Lz Neuburger and R. Egger, “Travel risk perception and travel behaviour during the
COVID-19 pandemic 2020: a case study of the DACH region,” Curr. Issues Tour.,
vol. 24, no. 7, pp. 1003-1016, 2021, doi: 10.1080/13683500.2020.1803807.

D. Hillson and R. Murray-Webster, “Managing risk attitude using emotional literacy,”
2006.

G. Lazaroiu, O. Negurita, I. Grecu, G. Grecu, and P. C. Mitran, “Consumers’
Decision-Making Process on Social Commerce Platforms: Online Trust, Perceived
Risk, and Purchase Intentions,” Front. Psychol., vol. 11, no. May, pp. 1-7, 2020, doi:
10.3389/fpsyg.2020.00890.

L. Frewer, J. Lassen, B. Kettlitz, J. Scholderer, V. Beekman, and K. G. Berdal,



[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

[52]

[53]

[54]

[55]

[56]

[57]

[58]

[59]

“Societal aspects of genetically modified foods,” Food Chem. Toxicol., vol. 42, no. 7,
pp. 1181-1193, 2004, doi: 10.1016/j.fct.2004.02.002.

Q. Guo, N. Yao, and W. Zhu, “How consumers’ perception and information
processing affect their acceptance of genetically modified foods in China: A risk
communication perspective,” Food Res. Int., vol. 137, no. July, p. 109518, 2020, doi:
10.1016/j.foodres.2020.109518.

S. Kamalul Ariffin, T. Mohan, and Y. N. Goh, “Influence of consumers’ perceived risk
on consumers’ online purchase intention,” J. Res. Interact. Mark., vol. 12, no. 3, pp.
309-327, 2018, doi: 10.1108/JRIM-11-2017-0100.

M. S. McDermott, M. Oliver, T. Simnadis, E. Beck, and T. Coltman, “The Theory of
Planned Behaviour and dietary patterns: a systematic review and meta-analysis,”
Fac. Sci. Med. Heal., 2015.

R. S. Paquin and D. M. Keating, “Fitting identity in the reasoned action framework: A
meta-analysis and model comparison,” J. Soc. Psychol., vol. 157,-no. 1,;pp. 47-63,
2017, doi: 10.1080/00224545.2016.1152217.

R. Fischer, J. A. Karl, and M. V. Fischer, “Norms Across Cultures : A Cross- Cultural
Meta-Analysis of Norms Effects in the Theory of Planned Behavior,” 2019, doi:
10.1177/0022022119846409.

S. Jain, “Assessing the moderating effect of subjective norm,on luxury purchase
intention: a study of Gen Y consumers in India,” Int. J..Retail Distrib. Manag., vol. 48,
no. 5, pp. 517-536, 2020, doi: 10.1108/IJRDM-02-2019-0042.

N. Pefia-Garcia, |. Gil-Saura, A. Rodriguez-Orejuela, and J. R. Siqueira-Junior,
“Purchase intention and purchase behavior online: A cross-cultural approach,”
Heliyon, val. 6, no. 6, 2020, doi: 10.1016/j:heliyon.2020.e04284.

D. M. Yusuf and . Zulfitri, “Effect of Attitude Mediating Subjective Norm, Perceived
Behaviour Control, and Perceived Ease of'Use on Online Purchase Intention Fashion
Product Category,” Eur. J. Bus. Manag. Res;; vol. 6, no. 6, pp. 266-270, 2021, doi:
10.24018/ejbmr.2021.6.6.1135;

A. HEPTARIZA, “The Effect of Attitude, Normal Subjective and Perceived Behavioral
Control (Pbc) on Actual Purchasing Through Purchases of Online Purchase in The
Online Retail Industry,”"J. Ekon. Bisnis JAGADITHA, vol. 7, no. 1, pp. 9-17, 2020,
doi: 10.22225/jj.7.1.583.9-17.

U. Chakraborty, “Fheimpact of source credible online reviews on purchase intention:
The mediating roles of .brand equity dimensions,” J. Res. Interact. Mark., vol. 13, no.
2, pp. 142-161, 2019, doi: 10.1108/JRIM-06-2018-0080.

P. Kotler and K. L."Keller, Marketing management. 15th edition. Harlow: Essex
Pearson Education.-Limite, 2016.

R. E! Lundgren and A. H. McMakin, Risk Communication: A Handbook for
Communicating Environmental, Safety, and Health Risks, 6th Edition. Wiley-IEEE
Press, 2018.

P. Utomo, F. Kurniasari, and P. Purnamaningsih, “The Effects of Performance
Expectancy, Effort Expectancy, Facilitating Condition, and Habit on Behavior
Intention in Using Mobile Healthcare Application,” Int. 3. Community Serv. Engagem.,
vol. 2, no. 4, pp. 183-197, 2021, doi: 10.47747/ijcse.v2i4.529.

S. Dryhurst et al., “Risk perceptions of COVID-19 around the world,” J. Risk Res., vol.
0, no. 0, pp. 1-13, 2020, doi: 10.1080/13669877.2020.1758193.

Y. Ju and M. You, “The Outrage Effect of Personal Stake , Dread , and Moral Nature
on Fine Dust Risk Perception Moderated by Media Use,” Health Commun., vol. 00,
no. 00, pp. 1-11, 2020, doi: 10.1080/10410236.2020.1723046.

Y. Wang and B. T. Hazen, “Consumer Product Knowledge and Intention to Purchase
Remanufactured Products Int . J . Production Economics Consumer product
knowledge and intention to purchase remanufactured products,” Intern. J. Prod.
Econ., no. September 2015, pp. 1-10, 2021, doi: 10.1016/}.ijpe.2015.08.031.



[60]

[61]

[62]

[63]

[64]

[65]

[66]

[67]

[68]

I. L. Petahiang, P. Mekel, and F. G. Worang, “The Influence of Brand Awareness and
Perceived Risk Toward Consumer Purchase Intention on Online Store ( Case Study
of the Customer At Feb Unsrat Manado ),” J. Berk. llm. Efisiensi, vol. 15, no. 04, p.
12, 2015.

D. Peres, J. Monteiro, M. A. Almeida, and R. Ladeira, “Risk perception of COVID-19
among Portuguese healthcare professionals and the general population,” J. Hosp.
Infect., vol. 105, no. 3, pp. 434-437, 2020, doi: 10.1016/j.jhin.2020.05.038.

I. P. F. Mantala, G. A. Kt, and G. Suasana, “PERAN SIKAP DALAM MEMEDIASI
PENGARUH GAYA HIDUP TERHADAP MINAT BELI SMARTPHONE IPHONE DI
KOTA DENPASAR,” E-Jurnal Manaj. Unud, Vol. 8, No. 3, 2019 1487 — 1514, val. 8,
no. 3, pp. 1487-1514, 2019.

W. B. T. S. Putra, “Problems, Common Beliefs and Procedures on the Use of Partial
Least Squares Structural Equation Modeling in Business Research,”sSouth ‘Asian J.
Soc. Stud. Econ., no. May, pp. 1-20, 2022, doi: 10.9734/sajsse/2022/v14i1.30367.

S. Young and D. M. Oppenheimer, “Effect of communication strategy on personal risk
perception and treatment adherence intentions Sean,” Psychol Heal. Med. Author
Manuscr., vol. 23, no. 1, pp. 1-7, 2009, doi: 10.1080/135485009028901.03.Effect.

K. Winter, L. Pummerer, M. J. Hornsey, and K. Sassenberg, “Pro-vaccination
subjective norms moderate the relationship between conspiracy mentality and
vaccination intentions,” pp. 1-16, 2021, doi: 10.1111/bjhp:12550.

H. N. Hasan and S. Suciarto, “The Influence of Attitude; Subjective Norm and
Perceived Behavioral Control towards Organic‘Food Purchase Intention,” J. Manag.
Bus. Environ., vol. 1, no. 2, p. 132, 2020, doi: 10.24167/jmbe.v1i2.2260.

R. M. AYLLON, F. C. R. ALEX A. CASTRO, L. O. C..LEITE, and L. A. FARIAS, “The
Neglected Role of Education in Brazilian Research Regarding Nuclear Theme versus
Scientifi ¢ and Technological Knowledge , Perception and Risk Communication,” vol.
94, pp. 1-12, 2022, doi: 10.1590/0001-3765202220200942.

R. Karasneh, S. Al-azzam, S¢ Mu, 'O. Soudah, and S. Hawamdeh, “Research in
Social and Administrative Pharmacy Media ' s e ff ect on shaping knowledge ,
awareness risk perceptions and. communication practices of pandemic COVID-19
among pharmacists,” no. April, 2020, doi: 10.1016/j.sapharm.2020.04.027.



