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Compulsory REVISION comments

Minor REVISION comments The authors of the paper "The effect of promotional format, message framing, and psychological distance on
perception and engagement of cause-related marketing" present a relevant topic, namely the consideration of
cause-related marketing (CRM) with applicability to several sectors due to the fact that the effect of promotional
messages can impact the economic and financial sectors, analyzing for example contributions in money versus
contributions in kind.

The bibliographic sources, citations, concepts and hypotheses established in the study are used appropriately by
the authors of the research.

The research methodology is presented simplistically the analysis of specialized literature based on empirical
research.

The results of the research are presented by the authors of the research, respectively for example the fact that
"certain contextual factors can influence consumers' reactions to these two types of contributions". However, we
suggest that the authors of the research highlight the main scientific results as a personal contribution to the
scientific literature, given that the results are presented appropriately, but very application-oriented and can create
a multiplier effect in other economies, including marketing because..

The conclusions are presented by the authors of the research, respectively the authors emphasize that "important
managerial perspectives and implications to guide CRM practices that affect consumer attitude and behavior". In
addition, we suggest that study authors present the limitations of the study, including more clearly involvement in
future research. Moreover, as we mentioned in the results chapter, we appreciate that the personal scientific
results that contribute to the scientific literature should be highlighted.

We congratulate the research team, we propose the revision of the paper according to those mentioned above,
and after the revision we propose for acceptance the paper.
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