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Compulsory REVISION comments

Minor REVISION comments The article has been well crafted. The methodology, results, and discussion sections are logical and interpretive.
Although there are limited discussion on destination image, and word of mouth marketing aspects.

To add more value to the introduction, and conclusion part, authors may go through few papers and use it If found
good for them.

They may also discuss that how different online platforms can help in word-of-mouth publicity.
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