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Compulsory REVISION comments 
 

 
 

 

Minor REVISION comments 
 

The article has been well crafted. The methodology, results, and discussion sections are logical and interpretive. 
Although there are limited discussion on destination image, and word of mouth marketing aspects. 
To add more value to the introduction, and conclusion part, authors may go through few papers and use it If found 
good for them.  

 Analysing tourism destination promotion through Facebook by Destination Marketing Organizations of 
India, Current Issues in Tourism, 25(9), 1416-1431, ISSN: 1368-3500 DOI: 
10.1080/13683500.2021.1921713 

 Kumar, P. (2021). Digital marketing in hospitality and tourism. In C. Cobanoglu, S. Dogan, K. 
Berezina, & G. Collins (Eds.), Hospitality & tourism information technology (pp. 1–23). USF M3 Published. 
by University of South Florida. ISBN 978-1-7321275-9-3 https://www.doi.org/10.5038/9781732127593 

They may also discuss that how different online platforms can help in word-of-mouth publicity.  
 Ramanujam, V., Kumar, P. (2022), Role of TripAdvisor in influencing international tourists visiting 

Puducherry, International Journal of Technology Marketing, ISSN: 1741-8798 DOI: 
10.1504/IJTMKT.2022.10045844 

 Kumar, P. (2021). Social Media as a Sustainable Tool for Tourism Marketing Communication, Saudi J Bus 
Manag Stud, 6(11), 412-414. ISSN 2415-6671. DOI: 10.36348/sjbms.2021.v06i11.001 
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