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PART  1: Review Comments 
 
 Reviewer’s comment Author’s comment (if agreed with reviewer, correct the manuscript and 

highlight that part in the manuscript. It is mandatory that authors should 
write his/her feedback here) 

Compulsory REVISION comments 
 

  

Minor REVISION comments 
 

Please observe word unity throughout the text. For example: 
Please change "CONSUMERS BEHAVIOUR" to "CONSUMERS' BEHAVIOUR" in the title field. 
The word BEHAVIOR is used in the title, while "behaviour" is used in the abstract. 
Please change "human shopping" to "consumers' shopping" in the last line of the abstract. 
There is a difference between "consumer" and "customer", please keep this in mind throughout the article. 
The English language of the article is poor. Strongly recommend proof reading and copyediting. 
The introduction section is very loosely and poorly written so that the necessity of doing research is not felt and it needs 
more citations in this field. Purchase intention and shopping behavior are one of the most up-to-date marketing topics. 
Please justify the necessity and importance of your research by referring to previous studies. 
There are the same problems in the research literature. Many issues have been addressed without proper reference to the 
marketing literature. In addition, the references are very old. 
The Hypothesis Development section should be presented in the literature review section of the research. 
The methodology section is written very inconsistently and unstructured. In this section, you should address measurement 
tools, questionnaire items, statistical population, statistical sample, sample size, sampling method, data analysis tool, data 
analysis method, and issues like this. 
In the discussion section, talk about the theoretical and practical implications of your research. Now you have done the 
same as the previous sections. 
In the references section, please use a unified referencing style. 
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